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AN    OZONE    FRIENDLY    BODY  SPRAY? 


Impulse,  the  number  one  body  spray,  is  now  manufactured  ozone  When  they  do,  you  can  reassure  them  that  the  entire  Impulse  range  d 

friendly,  because  more  and  more  people  today  are  becoming  concerned  body  sprays  are  now  manufactured  ozone  friendly.  So  while    i  •■I 

about  our  environment.  Consumers  want  to  do  the  right  thing  and  are  start-  our  sales  may  go  through  the  roof  as  brand  leader,  our  pp^fj^QLY 

mg  to  ask  in  shops  for  aerosols  which  are  not  damaging  to  the  ozone  layer.  sprays  won't  go  through  the  sky.  |  :  v/V;y/;Vv;vvi; 
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With  the  main  media  interest  over  the  NHS  White 
Paper  "Working  for  patients"  centering  on  the 
British  Medical  Association's  opposition  to  the 
Government's  plans,  changes  in  the  way  community  health 
services  will  be  managed  seem  to  be  moving  ahead  almost 
unnoticed.  These  revolve  around  the  proposed 
composition  and  modus  operandi  of  family  practitoner 
committees.  The  Government  does  not  believe  the 
existing  30  strong  committees  can  manage  family 
practitioner  services  as  the  changes  it  envisages  will 
require.  Further,  it  argues  that  it  is  difficult  for  the 
management  of  contracts  with  pharmacists,  doctors  etal  to 
be  the  responsibility  of  bodies  on  which  half  the  members 
are  nominated  by  those  selfsame  people.  New  look  FPCs 
will  consist  of  only  11  members:  one  from  each  of  the 
professions,  five  lay  members  appointed  by  the  regional 
health  authority,  a  general  manager  and  a  chairman. 

The  NPA  has  already  expressed  concern  that  the 
demands  on  the  only  pharmacist  representative  —  and  a 
contractor  must  be  the  preferred  choice  by  all  parties  —  will 
be  too  great,  and  is  pressing  for  the  appointment  of 
deputies.  Unfortunately  support  for  a  joint  approach  on  this 


sensible  proposal  has  not  been  forthcoming  from  the  other 
professions.  The  PSNC,  who  might  be  expected  to  take  a 
close  interest  in  these  developments,  has  said  little  yet  in 
public.  Obviously  the  LPC  secretary  has  got  to  be  a  strong 
candidate  for  the  pharmacy  slot:  since  the  new  FPC  is 
widely  expected  to  have  more  authority  than  the  existing 
body  knowledge  and  experience  will  be  a  requirement. 
However,  if  the  Government  wants  its  new  FPCs  to 
perform  it  must  be  prepared  to  foot  the  bill  for  any  varied 
expenses  its  members  might  incur. 

The  first  stage  of  the  FPC  reorganisation  is  already 
underway,  even  before  legislation  has  gone  before 
Parliament,  with  the  appointment  of  general  managers.  It 
is  widely  assumed  the  new  committee  structure  will  be  in 
place  by  April  1991,  assuming  legislation  goes  through 
successfully  next  Summer.  But  now  is  the  time  for 
community  pharmacy  interests  to  be  looking  ahead  for  the 
right  person  to  influence  and  advise  at  FPC  level,  and 
ensuring  that  when  the  time  comes  he  or  she  has  adequate 
support,  financial,  secretarial  or  otherwise.  Although  LPCs 
will  still  be  consulted,  it  is  the  pharmacist  on  the  FPC  who 
will  have  to  argue  the  case  for  pharmacy. 
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Safeway  appeal  gets 
second  hearing 


An  appeal  by  Safeway  against  a 
decision  by  Hampshire  Family 
Practitioner  Committee  to  refuse 
the  company  an  NHS  pharmacy 
contract  for  its  Southwood  store  is 
to  be  re-heard. 

The  move  comes  after  an  18 
month  three  way  wrangle 
between  the  FPC,  the 
Department  of  Health  and  the 
supermarket  chain.  A  High  Court 
order  was  obtained  by  the  FPC  on 
August  3  quoshing  the  original 
decision  of  the  appeal  panel  after 
Safeway  complained  of  procedural 
irregularities.  The  appeal  is  likely 
to  be  re-heard  mid-September. 

Safeway 's  original  application 
for  a  contract  was  refused  by 
Hants     pharmacy  practice 


subcommittee  in  the  Autumn  of 
1987.  The  company's  appeal  was 
turned  down.  It  was  felt  that  if  the 
in-store  pharmacy  went  ahead 
other  pharmacies  locality  might 
close  to  the  detriment  of  the 
public. 

Safeway  objected  to  the  way 
the  appeal  was  conducted.  Each 
party  was  asked  to  give  evidence 
separately  and  there  was  no 
opportunity  for  cross 
examination.  The  company 
sought  a  judicial  review  over  the 
way  the  case  was  heard. 

The  Department  of  Health's 
guidelines  to  FPCs  say  appeal 
panels  should  be  allowed  to 
determine  their  own  procedure. 
This  stance  was  adopted  by  the 


FPC.  However,  the  FPC  was 
reluctant  to  take  the  case  to  court 
because  of  the  expense,  and  the 
DoH,  while  encouraging  the  FPC 
to  fight  the  case,  was  not  prepared 
to  provide  financial  support. 

However,  the  Department  has 
now  decided  its  guidance  may  be 
at  fault  and  rather  contest  and  lose 
the  case  advised  the  FPC  in  May 
to  "surrender gracefully". 

Hants  LPC  secretary  Geoff 
Holloway  says  he  is  not  happy  that 
the  matter  reached  its  present 
stage  in  the  first  place.  "The 
PPSC's  decision  was  correct  in 
the  light  of  the  evidence  currently 
available,"  he  says,  but  concedes 
the  appeal  was  perhaps  not 
handled  in  the  best  possible  way. 


Pis:  importers  respond 


The  Association  of 
Pharmaceutical  Importers  says 
the  Department  of  Health  has 
already  created  an  effective 
system  of  control  for  licensed 
pharmaceutical  imports. 

A  recent  statement  by  the 
Association  of  the  British 
Pharmaceutical  Industry  (last 
week,  p224)  called  for  greater 
controls  on  importing,  including 
full  analytical  testing  on  all  batches 
and  the  refusal  of  licences  when 
European  packs  are  markedly 
different  from  British  versions. 
API  chairman  John  Barker  said  his 
Association  welcomes  much  of 
what  the  ABPI  seemed  to  be 
suggesting.  However,  he  said  that 
licences  were  already  specific  to 
particular  products  which  had  to 
be  therapeutically  equivalent, 
meaning  effective  control  over 
both  source  of  manufacture  and 


product  formulation. 

Mr  Barker  broadly  endorsed 
other  recommendations, 
particularly  that  on  analytical 
testing,  though  he  did  not  go  as  far 
as  the  ABPI  in  agreeing  testing 
should  be  performed  on  every 
batch.  He  said  the  API  has  already 
called  for  random  testing  in  a  letter 
to  the  Government. 

On  counterfeiting,  Mr  Barker 
said  it  was  not  clear  how 
tightening  up  controls  on  licensed 
imports  would  assist  in  stopping 
fakes.  "The  two  are  different. 
Licensed  products  are  legal  and  of 
assistance  to  the  NHS  in 
controlling  costs;  counterfeits  are 
simply  illegal,"  Mr  Barker  said. 
"We  are  totally  opposed  to 
counterfeits.  API  members  have 
been  instrumental  in  drawing 
counterfeit  products  to  the 
attention  of  the  Department. ' ' 


Glasgow  Health  Board  to 
examine  privatisation 


The  Finance  and  General 
Purposes  Committee  of  the 
Greater  Glasgow  Health  Board 
has  asked  for  a  report  on  the 
area's  pharmacy  services. 

The  report  will  examine 
pharmacy  functions  to  determine 
which,  if  any,  part  of  the  service 
can  be  separately  identified  for 
competitive  tender.  This  follows 
the  Board's  decision  in  April  to 
extend  competitive  tendering 
which,  to  date,  has  achieved 


annual  savings  of  more  than 
£6. 8m. 

Chief  area  pharmaceutical 
offer  Dr  Howard  McNulty  said: 
'  'The  Board  is  looking  at  the  way 
many  services  are  provided  to 
obtain  maximum  value  for  money. 
As  pharmacy  costs  form  a  large 
part  (£34. 4m)  of  the  Board's  total 
expenditure,  it  was  to  be 
expected  that  the  services  would 
be  scrutinised  sooner  rather  than 
later.  This  is  a  very  early  stage." 


Patients  want 
more  privacy 

Pharmacists  in  Plymouth  were 
criticised  recently  in  the  local 
Press  for  not  giving  patients 
enough  privacy  when  counselling 
them  about  personal  health 
matters,  following  a  survey  by  the 
Community  Health  Council. 

The  CHC  survey  was 
conducted  on  behalf  of  Devon 
FPC.  Of  804  people  who  returned 
questionnaires  just  over  41  per 
cent  thought  there  was  not 
sufficient  privacy  in  chemist 
shops.  Mrs  Winnie  Smith,  CHC 
member  who  co-ordinated  the 
survey,  told  C&D  she  thought 
this  was  something  pharmacists 
should  seriously  consider. 

She  also  felt  pharmacies 
should  give  more  publicity  to  PI  1 
forms  which  give  information 
about  free  prescriptions. 

But  overall  pharmacists  came 
out  of  the  survey  very  well,  Mrs 
Smith  said:  "Apart  from  that 
everybody  loves  their  chemist ' ' . 

Following  the  Western 
Evening  Herald's  report  of  the 
CHC  survey,  Colin  Woolford, 
director  of  public  relations  at  the 
Royal  Pharmaceutical  Society, 
wrote  to  the  newspaper  in 
defence  of  pharmacists.  He  said 
"no  patient  need  stand  at  a 
pharmacy  counter  in  a  crowded 
shop  to  discuss  personal  health 
problems.  It  is  simply  a  matter  of 
asking  to  speak  to  the  pharmacist 
and  indicating  that  they  would  like 
to  discuss  the  problem  in  a  quiet 
place. . .  and  every  pharmacist  will 
make  some  sort  of  facility 
available." 


Look  at 
alternatives 
to  GP  budgets 
MPs  advise 

Alternatives  to  the  proposed  GP 
drug  budgets  like  those  suggested 
by  the  Royal  Pharmaceutical 
Society  should  be  further 
investigated,  according  to  an  all- 
party  Commons  Select 
Committee  report  on  the 
Government's  White  Paper 
proposals  for  reforming  the 
National  Health  Sen-ice. 

In  the  report  published  last 
week  the  Select  Committee  says: 
' '  Indicative  cost  ceilings  for  each 
GP  are  not  the  only  way  in  which 
overall  expenditure  on  drugs  could 
be  controlled.  The  Royal 
Pharmaceutical  Society  suggested 
other  relatively  modest  measures 
which  could  have  a  significant 
effect  on  the  cost  of  prescribed 
medicines.  These  include 
rationalising  prescribing  for 
patients  on  long-term  medication 
by  requiring  GPs  to  prescribe 
each  drug  for  the  same  period,  and 
the  standardising  of 
pharmaceutical  packaging  to  avoid 
waste.  Such  practical  suggestions 
by  pharmacists,  of  ways  to 
rationalise  prescribing,  merit 
further  examination. ' ' 

In  its  conclusion  on  the  White 
Paper  proposals  as  a  whole  the 
Select  Committee  says  it  feels  the 
Government  may  be  rushing 
ahead  with  changes  before  the 
infrastructure  to  support  them  is 
in  place,  which  could  jeopardise 
standards  of  care  and  co-operation 
from  medical  professions.  It 
recommends  a  staged  approach, 
together  with  public  debate. 

The  National  Association  of 
Health  Authorities  has  welcomed 
the  Select  Committee's  report. 
Martyn  Long,  NAHA  chairman, 
said:  "We  accept  that 
unnecessary  haste  with  the 
introduction  of  self-governing 
hospitals  trusts  could  cause 
problems,  but  unless  we  move  at 
a  fairly  rapid  pace,  there  is  a 
danger  of  creating  a  considerable 
period  of  uncertainty.  The  best 
approach  is  to  move  ahead  as 
quickly  as  possible,  but  monitor 
the  self-governing  hospitals 
closely." 

Health  Minister  Lord  Trafford 
also  welcomed  the  report  and  said 
the  Government  remains 
committed  to  a  "participative 
approach"  to  its  implementation 
programme. 

Resourcing  the  NHS.  The 
Government 's  plans  for  the  future 
of  the  NHS;  eighth  report  of  the 
Social  Services  Committee . 
1988-89.  Commons  paper  214-III. 
£11.20  from  HMSO. 
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"Well,  Mrs  Smith,  our  nappies  have  always  been  biodegradable,  after  a  fashion..." 

£3,000  fine  for  script 
fraud  by  pharmacist 


Council 
statement 
angers  BMA 

Last  week's  Council  statement 
advising  pharmacists  to  counsel 
patients  on  benzodiazepines 
received  widespread  publicity, 
and  has  prompted  an  angry 
response  from  the  British  Medical 
Association. 

"A  doctor's  clinical 
responsibility  for  a  patient  may  or 
may  not  include  prescribing  drugs. 
If  a  pharmacist  has  any  anxiety 
about  the  appropriateness  of  a 
prescription,  he  should  discuss 
the  matter  with  the  doctor,  not 
the  patient",  a  spokesman  told 
C&D. 

The  BMA  issued  the 
statement  despite  Council's 
inclusion  in  their  statement  a 
proviso  that  in  advising  patients, 
pharmacists  should  not  impair  tne 
patient's  confidence  in  their 
medical  practitioner. 

MMR  death 
'unlikely' 

The  recent  death  of  an  11 -year  old 
boy  from  Clacton,  Essex,  is 
unlikely  to  have  been  caused  by  an 
MMR  vaccination  he  had  received 
a  fortnight  previously,  said  the 
Department  of  Health  last  week. 

The  DoH  says  it  met  with 
national  experts  to  consider  the 
case  and  their  "unanimous  view" 
was  that  the  encephalitis  which 
caused  the  boy's  death  was 
unlikely  to  be  related  to  the 
vaccine.  North  East  Essex  Health 
Authority  had  withdrawn  the 
batch  of  MMR  used  but  the  DoH 
felt  that  after  "careful  scrutiny"  of 
manufacturing  data,  there  was  no 
need  to  instigate  nationwide 
withdrawal  of  that  batch. 

"MMR  vaccine  is  known  on 
very  rare  occasions  to  be  followed 
by  a  mild  encephalitis  from  which 
complete  recovery  normally 
occurs,"  says  the  Department. 
This  should  be  seen  against  the 
background  of  15  children  dying 
each  year  from  complications  of 
measles  and  mumps,  and  the 
several  thousand  hospital 
admissions  these  diseases  cause 
each  year. 

□  In  a  letter  published  in  last 
week's  Lancet,  a  German 
paediatrician  reviews  reported 

jcases  of  mumps  encephalitis  due 
to  a  measles/mumps  vaccine  and 

jconcludes  that  "parents  need  not 
be  told  about  the  risk  before 
deciding  on  vaccination",  because 
of  the  extreme  rarity  of  the 
otiiplii  ;ition 


A  South  Wales  pharmacist's  close 
relationship  with  local  doctors 
enabled  him  to  defraud  the  NHS 
with  phoney  prescriptions,  a  court 
was  told.  Philip  Palmer  was  fined 
£3,000  and  ordered  to  pay 
£20,000  costs  after  he  pleaded 
guilty  to  12  charges  of  prescription 
fraud  at  Swansea  Crown  Court 
recently. 

Mr  Palmer,  co-proprietor  of 
Howard  &  Palmer  Chemists,  in 
Dillwyn  Road,  Swansea  took 
advantage  of  his  relationship  with 
a  nearby  practice  of  doctors  to 
defraud  the  NHS,  said  Mr  John 
Griffith  Williams,  QC, 
prosecuting. 

The  doctors  supplied  Mr 
Palmer  with  blank  prescription 
forms.  "The  defendant  would 
write  out  prescriptions  and  hand 
them  to  the  doctors  to  sign.  The 
doctors  took  him  on  trust  and 
signed  every  form,"  said  Mr 
Griffith  Williams.  Mr  Palmer's 
principal  fraud  involved  making 
out  prescriptions  for  medicines 
which  had  not  been  prescribed  by 
the  GPs  and  which  were  not 
dispensed,  he  added. 

In  19X1  a  doctor  attached  to 
the  practice  expressed  concern  at 
the  blank  forms  system  and  it  was 
stopped,  said  Mr  Griffith  Williams. 
But  the  practice  resumed  later 
when  Mr  Palmer  complained  at 
the  lack  of  trust. 

In  1985  the  practice  was  ended 
again  after  ;i  spate  of  burglaries  on 


chemists.  But  Mr  Palmer 
continued  to  issue  medicines  not 
prescribed,  entered  details  in  a 
ledger  and  Dr  Eiddon  Davies 
would  then  write  out  prescriptions 
from  the  ledger.  When  he  became 
aware  of  police  inquiries,  Dr 
Davies  spoke  to  Mr  Palmer  who 
had  assured  him  that  he  had  not 
made  any  financial  gain,  the  court 
was  told. 

Inquiries  showed  that  Mr 
Palmer  had  added  items  onto 
prescriptions  and  also  allowed 
members  of  his  staff  to  obtain 
prescriptions  without  payment  by 
using  the  name  of  a  patient  who 
was  exempt  from  charges  or  by 
adding  items  to  the  prescription  of 
one  of  their  children,  said  Mr 
Griffith  Williams.  From  a  sample 
of  188  prescriptions,  145  were 
found  to  be  false  in  some 
particular.  The  total  value  of  these 
was  £1,700. 

Mr  Palmer  was  uncovered  by 
chance  when  the  wife  of  the 
administrator  of  Nottingham  FPC, 
on  holiday  in  Swansea,  wanted 
treatment  for  a  mouth  ulcer.  Mr 
Palmer  asked  her  for  her  doctor's 
name  and  told  her  there  would  be 
"no  problem"  with  the 
prescription,  said  Mr  Griffith 
Williams. 

She  later  contacted  West 
Glamorgan  FPC.  The 
prescription, for  Bioral,  was 
traced  and  found  to  have  two 
items,  coproxaniol  tablets  and 


gammaglobulin,  added. 

Mr  Gareth  Williams,  QC, 
representing  Mr  Palmer,  said: 
MrPalmer  knows  his  professional 
qualification  is  in  jeopardy.  The 
doctors  knew  that  Mr  Palmer  was 
a  prescriber,  not  just  in  an 
emergency  but  constantly.  He  did 
not  invent  this  system  of  blank 
pads.  He  was  wrong,  but  were 
they  not  also  wrong?"  he  asked. 

Mr  Williams  said  there  was 
nothing  to  prove  any  financial  gain. 
"The  £1,700  was  only  a  national 
loss  for  the  NHS,"  he  said, 
explaining  that  items  intended  for 
one  patient  were  recorded  on 
another  patient's  prescription. 

Sentencing  Mr  Palmer,  Judge 
Hugh  Williams,  QC,  said:  "There 
is  no  evidence  available  which 
provides  direct  proof  that  you  did 
profit.  I  accept  the  basis  for 
sentence  is  that  you  were  led  and 
led  yourself  into  this  by  folly  and 
not  for  personal  gain. " 


Health  authority  funds  will  be  1 .5  per 
cent  above  inflation,  on  average, 
next  year,  the  Department  of 
Health  announced  last  week. 

Each  health  authority  has  been 
given  two  possible  growth  figures. 
With  the  lower  figures,  both 
Mersey  and  North  Western 
regions  will  face  a  cut  in  funds  with 
other  regions  receiving  amounts 
up  to  3.1  per  cent  over  inflation. 
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Ashbourne  supply  to 
dispensing  GPs 


BRIEFS 


A  new  award  of  £1,500  has  been 
offered  by  ICI  Pharmaceuticals  to 
support  clinical  practice  pharmacy 
in  anaesthesia,  cardiovascular 
therapeutics,  cancer  care  or 
infection  control. 

The  United  Kingdom  Clinical 
Pharmacy  Association  invites 
written  proposals  to  Mr  M.J.S. 
Burden  UKCPA,  c/o  73 
Aylestone  Road,  Leicester  LE2 
7LL  by  September  30.  The  first 
award  will  be  presented  by  ICI 
Pharmaceuticals  at  the  UKCPA 
weekend  school  in  Blackpool  in 
November  this  year. 

The  latest  AIDS  figures  from  the 
Department  of  Health  show  that 
up  to  the  end  of  July  there  were 
2,471  cases  in  the  UK,  of  whom 
1,315  have  died.  Comparable 
figures  at  the  end  of  June  were 
2,372  and  1,272.  Because  of  the 
nature  of  the  reporting  system, 
the  number  of  cases  reported 
each  month  does  not  accurately 
reflect  the  number  diagnosed 
during  that  period. 

The  Department  of  Health  is  running  a 
£4m  campaign  to  recruit  nurses  to 
the  NHS.  Television  commercials 
are  appearing  in  the  London  area 
this  month  and  next,  with 
advertisements  in  the  national 
Press  and  selected  magazines 
through  to  November.  The 
advertising  is  aimed  at  17-35  year 
olds  with  five  GCSEs. 
Pharmacy  Healthcare  Scheme:  The 
current  scheme  campaign  deals 
with  the  services  which  can  be 
provided  by  the  British  Pregnancy 
Advisory  Service  and  covers  such 
topics  as  pregnancy  testing, 
infertility  help,  sterilisation  and 
abortion.  A  useful  list  of  branches 
is  also  included.  Pharmacists  who 
have  not  received  the  material  or 
who  would  like  to  receive  a  further 
supply  are  asked  to  write  to 
BPAS,  Austy  Manor,  Wootton 
Wawen,  Solihull,  West  Midlands 
B956BX. 

Bayer  this  week  released  a  book  on 
the  development  of  diabetes 
diagnostic  equipment  and  how  top 
sportsmen  and  others  in  the  public- 
eye  have  learned  to  cope  with  it. 
Called  Crosslink,  the  magazine  is 
available  from  Bayer  UK.  Tel: 
063539000. 

Buprenorphine  and  pemoline  will  be 
Class  C  Controlled  Drugs  from 
September  18.  The  change  is 
made  by  SI  1989  No  1340  The 
Misuse  of  Drugs  Act  1971 
(Modification)  Order  1989.  £0.50 
fromHMSO. 

Unichem  and  John  Richardson  Computers 

have  recently  set  up  a  user  group 
in  Leeds  to  act  as  a  support  and 
suggestion  forum  for  members 
who  use  the  JRC  patient 
medication  record  system.  There 
are  plans  to  extend  the  network  to 
Unichem  branches  throughout  the 
country. 


Dispensing  doctors  are  the  target 
for  a  new  range  of  branded 
medicines  launched  by  Ashbourne 
Pharmaceuticals,  of  Brixvvorth, 
Northants. 

There  are  1 1  drugs  in  the  first 
range  being  advertised  to  GPs,  all 
popular  out  of  patent  products. 
The  company's  platform  is  brand 
name  confidence,  a  "downwards 
pressure"  on  prescribing  costs, 
product  liability  protection  and 
patient  friendly  packaging  using 
tamper  evident/childproof 
containers.  The  company  has  also 
stolen  a  march  on  many  of  the  big 
manufacturers  by  introducing 
amoxycillin  in  capsules  in  21s  and 
flucloxacillin  in  28s. 

Ashbourne's  Martin  Bilbie 
says  the  company  does  not 


Manufacturers  have  amended 
Data  Sheets  for  genetically 
engineered  human  insulin  to 
include  a  warning  that  the  early 
signs  of  hypoglycaemia  may  be 
lost. 

This  potentially  dangerous 
side-effect  was  noted  by  the 
British  Diabetic  Association  about 
two  years  ago  and  led  them  to 
write  to  manufacturers  asking  that 
the  problem  be  brought  to 
patients'  attention.  A  BDA  survey 
of  diabetics  who  had  been  changed 


Community  pharmacists  will  not 
be  excluded  from  the  work  of  the 
new  Medicines  Resource  Centre, 
the  Department  of  Health  funded 
group  which  will  supply  national 
prescribing  advice  to  GPs. 

Mrs  K.  Simister,  principal 
pharmacist  at  the  Regional  Drug 
Information  Unit  in  Liverpool 
where  the  Centre  will  be  based, 
though  with  its  own  staff,  says  that 
the  Mersey  Drug  Information 
Letter,  which  is  sent  to  all  GPs 
and  pharmacists  in  the  Mersey 
Region,  has  always  had  the  input 


Pharmaceutical  Society  secretary 
John  Ferguson  has  responded 
sharply  to  a  misleading  letter  in 
last  week's  Sunday  Express  from 
a  Burton  Joyce,  Nottingham, 
dispensing  GP. 

Dr  Stephen  Ford  suggests 
pharmacists  enjoy  "a  hugely 
lucrative  monopoly  on  dispensing 
despite  offering  no  clinical 


consider  the  range  as  branded 
generics,  but  brand-name  drugs  in 
their  own  right .  Prices  are  pitched 
at  around  10  per  cent  below  the 
leading  brand  though  in  many 
cases  considerably  above  Drug 
Tariff  generic  prices. 

Mr  Bilbie  says  that  Ashbourne 
have  been  trading  for  a  number  of 
years,  chiefly  as  a  short-line 
wholesaler.  This  initial  range 
should  grow  to  around  30 
products  by  the  end  of  next  year. 
The  list  of  products  includes: 
Arthrofen  (ibuprofen)  200mg  (100 
£2.90)  and  400mg  (100  £5.80), 
Arthrosin  (naproxen)  250mg  (100 
£11.23)  and  500mg  (60  £13.48), 
Dvsman  (mefenamic  acid)  250mg 
(100  £6 .39) ,  Frumax  (frusemide) 
40mg  (28  £1.30). 


to  human  insulin  showed  that 
some  15  per  cent  had  noticed  a 
change  in  early  warning  signs 
(C&D,  August  27,  1988  p340). 

Dr  David  Smith  of  Novo 
Laboratories  told  C&D,  that 
changes  in  early  warning 
symptoms  only  occur  in  a  small 
number  of  patients.  Suzanne 
Redmond,  head  of  the  BDA's 
diabetic  care  department,  said 
patients  don't  seem  to  experience 
the  same  level  of  trembling  or 
hunger  when  they  go  "hypo' ' . 


of  community  pharmacists. 

The  Centre  will  be  staffed  by  a 
director  and  two  drug  information 
pharmacists. 

The  move  to  include 
pharmacists  has  been  welcomed 
in  many  quarters,  though  the 
Pharmaceutical  Services 
Negotiating  G  unmittee  has  s<  >me 
concern.  PSNC  favours  local  drug 
and  therapeutics  committees  with 
community  pharmacist  input, 
working  towards  rationalisation 
within  FPCs,  before  progress  to  a 
national  strategy. 


advantage"  and  "represent  a 
serious  threat  to  standards  of 
healthcare  in  rural  areas. ' ' 

In  his  response  to  the  Sunday 
Express  Mr  Ferguson  says  if  rural 
doctors  are  not  paid  enough  it  is  a 
matter  for  negotiation  with  the 
Government,  not  an  excuse  for 
taking  on  a  role  for  which  they  are 
not  trained. 


Fewer  adverts 
flout  code 

The  advertising  industry  is 
becoming  "more  responsible", 
according  to  the  latest  report  from 
the  Advertising  Standards 
Authority. 

The  report  states  that  annual 
statistics  reveal  a  "significant 
drop' '  in  the  number  of  breaches 
of  the  Code. 

The  ASA  secretariat  regularly 
scans  250,000  advertisements 
every  year  and  in  the  12  months  to 
June  1989,  198  advertisements 
raised  doubts  about  whether 
claims  could  be  substantiated. 
This  compares  with  a  total  of  281 
in  1987-88. 

'  'The  figures  do  seem  indicate 
a  significant  falling  off  in 
unsubstantiated  claims  overall", 
says  the  report.  Of  the  198 
advertisements  raising  doubts,  76 
could  substantiate  their  claims  and 
in  other  cases ,  advice  on  the  code 
was  given. 

With  the  surge  in 
advertisements  for  environment 
friendly  products  and  services, 
these  will  be  closely  monitored  for 
the  next  few  months. 
■  The  report  also  notes  that 
complaints  have  been  lodged 
against  the  British  Medical 
Association  for  its  campaign 
against  the  Government's  NHS 
reforms.  The  ASA  considers  that 
such  adverts  fall  outside  the 
provisions  of  the  Code  in  that  they 
clearly  identify  the  advertiser  and 
are  readily  recognisable  for  what 
they  are. 

Novo  pens 
and  air 

Air  bubbles  should  not  cause  a 
problem  for  diabetics,  if  Novo 
insulin  pen  devices  are  used 
properly,  say  the  manufacturers. 

A  spokesperson  for  Novo 
Laboratories  said  that  a  trial 
described  by  German  doctors  in 
last  week's  Lancet,  represented 
"exceptional  circumstances". 
The  doctors  found  that  insulin 
leaked  from  the  pens'  cannulae 
and  was  replaced  by  air  when  they 
weren't  used.  They  reported 
patients  who  had  carried  pens  for 
about  eight  weeks  which  had 
cartridges  half  full  of  air. 

Novo  recommend  needles  are 
changed  with  each  injection.  "We 
are  aware  that  some  diabetics  re- 
use needles  but  even  so  it  is  very 
unusual  for  one  needle  to  be  left  on 
for  eight  weeks."  They  also 
recommend  that  patients  do  an 
"airshot"  with  the  needle 
pointing  upwards  before  use  to 
expel  any  air. 


Human  insulin  warning 


Community  input  to  new  MRC 


Ferguson  bites  back 
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New  guide 
to  contract 
entry  on  way 

The  Pharmaceutical  Services 
Negotiating  Committee  will  be 
considering  new  draft  guidelines 
on  the  control  of  entry  procedures 
to  pharmaceutical  contract  at  its 
next  meeting  in  September. 

PSNC  secretary  Steve  Axon 
says  the  new  guidelines  have 
cleared  up  a  number  of  grey  areas 
and  are  generally  helpful.  They 
follow  two  years  of  practical 
experience  of  operating  the 
control  of  entry  regulations.  Some 
of  the  changes,  for  example,  the 
way  in  which  appeal  panels  are 
expected  to  conduct  their 
business,  have  arisen  as  a  result  of 
legal  challenges. 

Once  the  new  guidelines  are  in 
place  PSNC  is  to  recommend  to 
regional  representatives  a  series 
of  teach-ins,  to  be  held  locally  and 
similar  to  those  organised  when 
control  of  entry  was  initially 
introduced. 


Premises  rise 


again 


For  the  second  consecutive 
month,  there  was  a  net  gain  in  the 
number  of  registered  premises. 
The  July  total  was  11,652,  up  by 
18,  with  28  openings  (including  5 
restorations)  and  ten  closings 
(July  last  year,  11,793). 

In  England,  21  phaimacies 
opened  (two  in  London)  and  seven 
closed  (one  in  London).  In  Wales, 
one  opened  and  one  closed,  and  in 
Scotland  six  opened  and  two 
closed. 


MST  Continus 
batch  recall 

Napp  Laboratories  are  recalling 
batch  number  108  of  MST 
Continus  30mg  tablets.  The  recall 
follows  a  single  reported  incidence 
of  a  60-tablet  pack  of  MST 
Continus  30mg  (dark  purple 
tablets)  which  included  one  grey 
coloured  MST  Continus  lOOmg 
tablet. 

All  stocks  of  the  recalled  batch 
should  be  returned  immediately  to 
the  company  by  registered  post, 
market  for  the  attention  of  Mrs 
Cathy  Brown,  who  will  arrange 
credit. 

Pharmacists  should  keep  proof 
of  posting  and  obtain  a  receipt 
from  Napp  for  their  CD  records. 


TOPICAL  REF 


H  . 


Parallel  ways 


Predictably  the  Association 
of  the  British 
Pharmaceutical  Industry  is 
still  gunning  for  parallel 
importers,  suggesting  it  has 
"serious  concerns  about 
the  adequacy  of  the  present 
system' ' .  It  doubts  whether 
existing  controls  are  good 
enough,  following  the 
appearance  of  counterfeit 
products.  The  Association 
suggests  importers  should 
be  required  to  confirm  the 
authenticity  of  the  products 
by  fresh  batch  analysis  on 
receipt  in  this  country. 

Pharmacists  need 
absolute  assurance  about  quality,  which  is 
why  until  the  Government  deducted 
money  from  our  payments  on  account  of 
savings  made  through  Pi's  many  of  us 
chose  not  to  make  the  quick  buck  at  the 
expense  of  what  we  saw  as  professional 
integrity.  However,  once  it  was  spelled 
out  that  the  Government  would  penalise 
us  unless  we  bought,  it  became  essential 
to  find  a  supplier  which  did  satisfy  those 
criteria  so  succintly  spelled  out  by  the  UK 
manufacturers.  So  far  as  I  can  see  there 
are  only  two  or  three.  Objections  as  to 
presentation  look  irrelevant,  since  the 
granting  of  a  product  licence  must  in  itself 
be  seen  as  basic  approval. 

Can't  be  true? 

It  can't  be  true. ..or  can  it? 
Rheumatologists  from  Bart's  Hospital 
have  conducted  a  double  blind  trial  of 
homoeopathic  Rhus  Tox  6C  over  a  one 
month  period  and  found  —  surprise, 
surprise  the  30  patients  on  the 
"active"  (ie  homoeopathic)  regime  did 
better  than  those  on  the  placebo!  All  we 
want  now  is  some  genius  in  the 
dermatology  department  to  mount  a  trial 
of  Sulphur  6  and  we  could  see  the 
beginning  of  a  revolution!  There  is  no 
Siberia  now,  glasnost  reigns  supreme!  I 
could  go  on,  but  wouldn't  like  you  to  laugh 
too  much. 


Serious  stuff 


You  will,  perhaps,  have  read 
the  letter  from  Stephen 
Sidkin,  a  solicitor  who 
formerly  worked  for  a  firm 
representing  AAH  which,  I 
think,  gives  him  the  right  to 
comment  on  the  AAH 
Unichem  saga  —  since  he 
will  have  made  a  close  study 
of  the  tactics  employed  by 
both  protagonists. 

He  argues  that  with  the 
changes  introduced  by 
Unichem  to  their  share 
scheme  on  July  1,  re- 
establishing the  minimum 
theshold  for  membership, 
but  with  a  "substantial 
reduction  in  profit  share" ,  customers  will 
have  to  increase  their  medical  purchases 
to  offset  the  discount  recovered  by  the 
Department  of  Health.  This  would  negate 
(apparently)  the  ruling  of  the  Monopolies 
and  Mergers  Commission,  since  it  would 
provide  an  altered  incentive  to  spend 
more  with  Unichem,  to  the  detriment  of 
the  others  wholesalers.  Clever  stuff. 
Unfair,  do  you  think? 

Yet,  curiously,  although  these  terms 
are  not  as  good  as  before,  the  analysis 
offered  by  Stephen  Jones  on  the  same 
page  shows  that  at  any  given  level  of 
buying  Unichem  members  are  still  better 
off  than  their  AAH  colleagues  in  direct 
cash  terms.  The  share  deal  is  something 
else. 

Biosensor  pen 

I  was  greatly  taken  by  the  new  device 
called  the  Exactech  meter.  It  looks  like  a 
pen  and  can  be  carried  in  a  pocket.  It  tests 
blood  glucose  and  within  30  seconds  gives 
a  reading  of  blood  glucose  levels.  It  costs 
£62,  but  test  strips  for  the  blood  sample 
are  now  prescribable  on  the  NHS.  I 
haven't  had  time  to  check  with  the 
suppliers,  Baxter  Healthcare,  whether 
the  price  is  retail  and  therefore  discounted 
to  pharmacies,  but  would  hope  so  as  the 
product  looks  more  convenient  than  the 
Ames  Glucometer. 
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UNTERPOINTS 


Autumn 
offers  from 
Healthcrafts 

Booker  Nutritional  Products  are 
launching  a  campaign  for  the 
Healthcrafts  range  this  Autumn. 
Two  of  the  most  popular  lines  will 
carry  20  per  cent  extra  free. 

Special  packs  of  High  Potency 
Vitamin  C  will  retail  at  £2.59  for  36 
tablets  and  £5.95  for  108  tablets, 
and  Super  Vitamin  C  at  £3.29  for 
72  tablets. 

For  the  trade,  packs  of  High 
Potency  C,  36  tablet  packs  are 
available  in  cases  of  12  (£18.02) 
and  108  tablet  packs  in  cases  of  six 
for  £20.70.  Super  Vitamin  C 
promotion  packs  cost  £22 .89  for  a 
case  of  six. 

Booker  are  also  running  a 
promotion  with  20  per  cent  extra 
free  on  Healthcrafts  cod  liver  oil 
and  Compleat  cod  liver  oil 
capsules.  The  special  packs  retail 
at  £1.95  and  £3.49  for  108 
capsules  respectively.  They  are 
available  to  the  trade  in  cases  of 
six  at  £6.78  for  cod  liver  oil  and 
£12.14  for  Compleat  cod  liver  oil. 

In  addition  Compleat  cod  liver 
oil  will  be  available  from  the  end  of 
September  in  30  capsule  packs 
(£1.69).  Booker  Nutritional 
Products.  Tel:  0932 336366. 

Searle  launch 
Flix  offers 

Searle  Consumer  Products  are 
launching  a  trade  and  consumer 
promotion  for  their  Flix  low  calorie 
sweetener,  starting  in 
September. 

For  pharmacies,  Searle  are 
offering  a  £1  W.H.  Smith  gift 
token  with  every  case  of  Flix 
tablets  or  granular  ordered.  The 
offer  is  available  through  national 
wholesalers. 

This  will  be  matched  by  a 
national  promotion  ■  "The 
Nutrasweet  double"  —  running  to 
the  end  of  November,  when 
orders  will  be  met  with  packs 
banded  with  a  free  packet  of  Orbit 
chewing  gum.  Searle  Consumer 
Products.  Tel:  0494  21124. 


EMT  relaunch  Amigo  range 
for  one-stop  shopping 


East  Midlands  Toiletries  have 
relaunched  their  150  strong 
Amigo  baby  care  range  with  a  four 
colour  packaging  concept. 

A  metre-wide  floor  display  unit 
has  been  developed  to  display  the 
range  (trade  £395),  and  smaller 
modular  units  are  also  supplied 
either  wall  mounted  (free  by 
EMT)  or  free  standing  as 
required. 

Filling  can  be  varied  to  suit  the 
customer's  needs  and  can  provide 
the  consumer  with  one-stop 
shopping,  says  the  company. 

The  range  includes  feeding 
bottles,  breast  pads,  nipple 
shields,  baby  creams  and  lotions, 
potties  and  training  teats,  through 
to  rattles  and  small  toys.  All 
products  are  price  marked.  East 
Midland  Toiletries.  Tel:  0602 
812830. 


Baby  guide  from  Nice-Pak 
gives  cash  off  Pudgies 


Nice-Pak  have  introduced  a  12 
page  babycare  booklet  entitled 
"Bear  essentials  —  a  baby 
hygiene  guide",  which  offers 
consumers  40p  off  Pudgies  super 
thick  baby  wipes. 

The  guide  comes  free  through 
reader  offers  in  women's  and 
regional  Press  nationwide,  and 
contains  two  20p  off  coupons 


against  the  purchase  of  any  size  ot 
Pudgies  super  thick  baby  wipes. 

"Bear  essentials"  aims  to 
supplement  advice  given  to 
mothers  from  doctors,  says  the 
company  and  contains  tips  on 
travelling  with  babies  and  how  to 
keep  babies  clean.  Nice-Pak 
International  Ltd.  Tel:  0634 
290773. 


Mavala  are  sponsoring  their  own  Formula  2000  racing  car  to  promote 
their  Formula  2000  range  of  one  coat  nail  enamels.  The  driver  is  Jeff 
Gresswell,  pharmacist  at  Foster  and  Plumpton,  Scunthorpe,  who  has 
had  a  successful  start  to  the  season.  With  seven  meetings  to  go,  he  is 
in  second  place,  only  two  points  away  from  the  championship  lead 


Keep  insects 
away  with 
Natrapel 

A  new  insect  repellent  Natrapel,  is 
claimed  to  repel  mosquitoes,  black 
flies,  midges,  gnats  and  fleas. 

Produced  in  the  USA  by 
Tender  Corp,  the  lemon-scented 
repellent  contains  citronella  10  per 
cent  and  aloe  vera  15  per  cent. 

It  is  said  to  be  non-oily,  non- 
toxic, and  does  not  damage  fabrics 
or  plastics.  The  company 
describes  it  as  "ideal  for  today's 
environmentally  conscious 
society." 

Natrapel  comes  in  a  pump 
spray  or  lotion  (both  4oz  £2.89) 
and  a  display  tray  is  available. 
Distnbutors,  Arrowmed  Ltd.  Tel: 
0420  64300. 

Smart  gear 
for  baby 

Bombellini  is  Dunbee's  latest 
range  of  continental  style  clothes 
for  babies  up  to  two  years  old. 

The  first  garments  to  be 
released  are  co-ordinated  sets, 
including  checked  pinafore 
dresses,  with  corduroy  aprons, 
dungarees  and  shirts 
(£7.99-£15.99).  Many  have 
applique  motifs.  Dunbee 
Consumer  Products  Ltd.  Tel: 
025664902. 


Mountain  Breeze  have  pledged 
£10,000  to  sponsor  the  1989 
Great  British  Swim  organised  by 
the  Asthma  Society.  The 
company  is  also  offering  a  £2  off 
voucher  against  any  Mountain 
Breeze  ioniser  and  is  offering 
ionisers  as  prizes  in  a  drawing 
competition.  The  events  will  take 
place  during  Asthma  week 
(October  1  to  8).  Mountain  Breeze 
Ltd.  Tel:  069521155. 

UniChem  are  offering  members  a 
special  price  of  £0.29  on  Cussons' 
Imperial  Leather  125g  bath  size 
soap,  usual  price  £0.35  per  bar, 
from  August  14  while  stocks  last. 
Umchem.  Tel:  01-391 2323. 
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New  ROBINSONS  FRUIT  and  herb  flavour  baby  drinks. 

NEW  RANGE  •  NEW  FLAVOUR  COMBINATIONS  •  NEW  PROFIT  OPPORTUNITY. 


New  Robinsons  Fruit  and  Herb  flavour  Baby 
Drinks  combine  mild  and  soothing  herb  extracts 
with  the  fruity  tastes  that  babies  have  always 
enjoyed. 

All  four  in  the  range. ..Apple  and  Fennel, 
Apple  and  Mint,  Orange  and  Elderflower  and 
Orange  with  Camomile. ..have  been  extensively 
researched.  And  everywhere,  they've  had 
enthusiastic  consumer  approval. 

And  Mums  particularly  liked  the  fast-mixing 
granular  form. 

That  research  has  given  Robinsons  the  con- 


fidence to  put  heavy  marketing  money  behind 
the  new  drinks  with  advertising  in  specialist 
magazines  and  on  Television. 

This  new  range  has  all  the  ingredients  for 
new,  sustained  profit  opportunities. ..pre-tested 
acceptance,  unique  flavour  combinations... 
and  Robinsons  quality  for  repeat  purchase. 

So  grow  some  new  sales  on  your  shelves! 


ALL  STARRING  ME  OF  COURSE! 


Order  line  0800  282892 


ROBINSONS  NEW  FRUIT  AND  HERB  FLAVOUR  BABY  DRINKS.  THE  TASTE  OF  SUCCESS! 


UNTERPOINTS 


Parting      Wendexim  launch 
wipes  for  tired  drivers 


company... 

Distributors,  Countercall  are  to 
cease  handling  the  Peaudouce 
range  at  the  end  of  November. 

Managing  director  of 
Countercall,  Ivan  Robinson  said 
this  week  that  the  decision  was 
made  in  March  after  lengthly 
discussions  with  Peaudouce. 

"We  realised  that  Peaudouce 
did  not  fit  into  our  profile  for  1990, 
it  is  not  the  major  brand  in  the 
field,  nor  is  it  the  number  two",  he 
said.  However,  he  stressed  that 
the  decision  was  an  amicable  on 
both  sides.  Countercall  say  their 
policy  is  always  to  handle  either 
innovative  new  products  or  the 
existing  brand  leader. 

A  spokesman  for  Peaudouce 
said  that  the  company  is  currently 
taking  steps  to  centralise  its  sales 
force  in  Telford.  Peaudouce  (UK) 
Ltd.  Tel:  0992  445522. 


I 


Hair  crazy 

Addis  have  launched  Crazy  Art 
Hair  Fashion,  a  range  of  hair 
accessories  aimed  at  the  teenage 
market.  The  range  comprises  six 
abstract  design  hair  slides  (£1 .25 
each)  in  bright  blue,  pink,  red, 
yellow  and  purple,  mounted  on  a 
metal  clip.  Outers  of  54  are 
available  with  specially  designed 
display  boards.  Addis  Ltd.  Tel: 
0992  584221. 


It's  therapy 

Supernatural  Perfumes  are 
offering  a  range  of  aromatherapy 
cream  perfumes  made  from 
essential  oils. 

There  are  three  fragrances: 
bright  and  beautiful,  rainbow  and 
dreamtime. 

Packed  in  Victorian-style  jars 
with  a  cherub  logo  (15ml  17.95) 
Supernatural  perfumes  are  said  to 
have  only  vegetable-derived 
ingredient  s .  Supernatural 
Perfumes.  Tel:  01-6339046. 


Wendexim  Ltd  have  launched 
Wake-ups  and  Kleen-it  —  two 
types  of  moist  wipes,  which  will  be 
available  to  chemists  in  October. 

Wake-ups  are  aimed  at  tired 
drivers  and  are  impregnated  with 
ginseng,  alcohol,  menthol  and 
water,  to  help  overcome  fatigue, 
says  the  company.  They  come  in 
pull  out  dispensers,  with  60  wipes 
to  a  pack. 

Kleen-it  are  heavy  duty  hand 
cleaning  wipes  impregnated  with 
detergents,  oils  and  fragrances  to 
remove  stains  and  heavy  dirt. 
They  come  in  flip  top  dispensers 
holding  40  wipes. 

Both  products  are  currently 
being  launched  into  DIY  and  motor 
accessory  outlets.  However, 
Wendexim  say  that  any  chemist 
receiving  inquiries  before  October 
will  be  supplied  with  the  wipes 


±7  TZI 


Colgate-Palmolive  are 
repackaging  their  toothpaste 
range  with  individual  packaging 
colours  to  define  each  variant. 

The  revised  packaging  will  be 
available  from  the  beginning  of 
September.    It  incorporates 


immediately.  They  will  retail  at 
approximately  £2.30  per  pack. 
Wendexim  Ltd.  Tel:  0494  722461. 


increased  dental  care  education 
and  is  easier  for  customers  to 
recognise  their  preferred  variety, 
says  the  company. 

The  Colgate  pump  dispenser 
will  also  be  up-dated  with  easier 
pump  dispensing,  automatic- 
sealing,  a  window  for  usage  check 
and  a  tamper  free  security  tag,  say 
Colgate.  It  now  comes  shrink 
wrapped  in  12s,  instead  of  the 
usual  sixes. 

An  £8. 2m  media  advertising 
campaign  will  back  the  range 
throughout  the  year  and  a 
targeted  door-to-door  coupon 
drop  will  support  the  pump 
dispensers,  say  Colgate- 
Palmolive  Ltd.  Tel:  01  5802030. 


Healthy 
reading 

Booker  Nutritional  Products  are 
promoting  their  Healthcrafts 
Aminochel  range  of  minerals  and 
vitamins  with  a  vitamin  guide 
offer. 

Consumers  buying  two  packs 
from  the  Aminochel  range,  one  of 
which  must  be  a  promotion  pack, 
can  obtain  a  copy  of  "Thorsons 
complete  guide  to  minerals  and 
vitamins",  for£l. 

Promotion  packs  will  be 
available  from  the  end  of  the 
month.  They  include  Aminochel 
iron  and  Aminochel  zinc  (£2.59); 
calcium,  magnesium  and  high 
potency  zinc,  (5mg  £3.19)  and* 
multi  minerals  (£5.25).  Booker 
Nutritional  Products.  Tel:  0932 
336366. 

Nine  rolls 
from  Dixcel 

British  Tissues  are  improving 
their  Dixcel  Kitten  Soft  bathroom 
tissue  range  and  are  launching  a 
nine-roll  pack,  available  from 
September. 

In  future,  the  bathroom  tissue 
will  contain  four  per  cent  extra  per 
roll,  and  wall  be  manufactured  from 
a  new  unembossed  paper,  offering 
a  smoother  feel,  with  more 
substance  and  a  higher  quality 
appearance,  says  the  company. 

The  nine  roll  option  will  join  the 
existing  range  of  two,  four  and  six 
roll  packs  and  will  be  promoted, 
along  with  the  entire  Dixcel  Kitten 
Soft  range,  in  a  national  £3m 
advertising  campaign  starting  in 
September.  British  Tissues  Ltd. 
Tel:  01-864  5411. 


Windsor  Pharmaceuticals  say  that 
Enterosan  is  to  be  available  in  a  40 
tablet  pack  (£2.59)  and  packs  of  48 
are  to  be  discontinued.  Windsor 
Pharmaceuticals  Ltd.  Tel:  0344 
484448. 


If  you  happen  to  be  in  one  of  the  twelve  resorts  from  Margate  to  Bar>y 
Island,  look  out  for  a  ' '  Stingose  flying  squad ' '  who  will  be  dropping 
in  on  these  beaches  during  August  in  a  promotion  by  the  Chancellor 
( iroup.  < rirls  dressed  in  bee  costumes  will  administer  Stingose  to  holi- 
day makers  suffering  from  mosquito  bites,  wasp,  bee  and  jelly  fish 
stings .  and  children  will  receive  a  spinal  Stingose  badge.  Pictured  here 
are  two  "bees".  TV-am's  Wincey  Willis  (centre)  and  Chancellor 
executives 


Colgate  update  range 
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New  look  to 
Wisdom 
accessories 

The  Wisdom  range  of  dental 
accessories  are  being  relaunched 
in  new  packaging  and  have  all  been 
brought  under  the  Wisdom 
branding. 

New  fibre  is  being  introduced 
for  dental  floss  in  waxed  and  mint 
waxed  variants  and  for  dental 
tape.  Both  products  are  being 
flashed  on  pack  with  a  trial  offer 
rsp  of  £0.99. 

The  range  also  includes  an 
inter-proximal  set  (£2.49), 
disclosing  tablets  (pack  of  12 
tablets,  £0.89)  and  shatterproof 
dental  mirror  (£0.99).  Addis  Ltd. 
Tel:  0992  584221. 


Complan 
goes  regional 

Zrookes  are  promoting  Complan 
with  a  new  regional  television 
:ampaign,  now  being  aired  in  the 
Granada,  Tyne  Tees  and 
Yorkshire  TV  area. 

Two  six  weeks  bursts  are 
planned  for  the  30  second 
rommercial.  The  first  started  this 
week  August  10  and  will  run  until 
■September  20,  with  the  second 
Hirst  scheduled  to  be  aired  from 
October  16  until  November  26. 
>ookes  Healthcare  Ltd.  Tel:  0602 
507431. 

iOC  Lightning  Independents  Division  has 

aunched  a  drive  to  ensure  that 
:ustomers  know  what  they  can 
;xpect  from  their  distributor. 
'How  to  get  the  best  out  of  BDC 
lightning"  is  a  prospectus 
lighlighting  the  range  of  services 
ivailable,  from  BDC  Lightning. 
Tel:  01-881  2001. 


Brut  get  into  top  gear 


Buyers  of  Brut  have  the  chance  of 
winning  a  Peugot  205  1.9  GTi  in 
Faberge  national  promotion. 

Customers  who  buy  any  Brut 
product  and  pick  up  a  leaflet  can 
enter  by  estimating  how  many 
cartons  of  Brut  33  100ml  after 
shave  will  fit  inside  the  star  prize . 

The  two  guesses  closest  to 
the  judges'  decision  will  each  win 
a  Peugot  205.  The  next  150 
closest  answers  will  win  a 
selection  of  television  and  audio 
equipment. 


Promotional  material  includes 
a  showcard,  leaflet  dispenser  and 
gondola  end  cards.  At  the  same 
time  retailers  can  enter  a  window 
display  competition  using  Brut  or 
Brut  33  products  together  with 
'  'Top  gear' '  POS  material. 

The  five  best  displays  will  win 
one  of  five  Toshiba  products:  a 
camcorder,  hi-tech  television, 
microwave  oven,  video  recorder 
or  midi  system.  The  closing  date 
is  December  31.  Faberge  Inc.  Tel: 
01-784  8000. 


Belt  nan; 


Hopepack  have  introduced 
Belthanger  into  the  UK,  which  will 
be  available  to  chemists  by  the  end 
of  the  month. 

Currently  selling  in  Australia, 
the  hanger  is  made  from 
polyproplene.  It  has  24  upright 
pegs  and  can  be  hung  compactly 
into  a  wardrobe,  says  the 
company.  A  free  display  unit  is 
available  on  request.  Hopepack 
Ltd.  Tel:  01-2596173. 


Simple 


Simple 


Simple 


Simple 


Simple 


Make  more     Make  more      Make  more,     Make  more 
money.  money.  money.  money. 


Simple 


Make  more 
monev. 


A 


Simple 


Make  more 
money. 


Simple 


Make  more 
money. 


Simple 
message  g 

to  you 


Make  more 
money. 


all. 


Make  more 
money. 


Make  more 
money. 


Simple 


Make  more 
money. 


Simple 


Make  more 
money. 


Simple 


Simple 


Make  more      Make  more 


money. 


money. 


Make  more 
money. 


Make  more 
money. 


Simple 


Make  more 
money. 


Simple 


Make  more 
money. 


his  is  the  bottom  line  stock  the  whole  Simple  range  and  your  bottom  line  will  look  good,  loo 
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Pampers 
range  will  be 
biodegradable 

Procter  &  Gamble  have 
announced  three  "environmental 
initiatives"  for  their  Pampers 
range,  hard  on  the  heels  of  the 
news  that  Peaudouce  disposables 
are  going  biodegradable  (C&D 
August  5). 

However,  a  spokesman  from 
the  company  said  this  week  that  it 
is  too  early  to  give  packaging  or 
price  details  for  the  range,  which 
is  expected  to  be  available  here 
"within  the  next  few  months". 

The  company  is  introducing  a 
plastic  backsheet  containing 
biodegradable  natural  starch  and 
"another  safe  additive",  and 
research  will  be  undertaken  to 
establish  whether  the  complete 
backsheet  biodegrades  under 
real-life  landfill  conditions. 

Packaging  will  be  changed  to 
use  recycled  plastic  from 
industrial  sources  and  will  contain 
around  70  per  cent  recycled 
material,  says  the  company. 

Research  into  waste  issues 
and  opportunities  is  also  being 
undertaken  in  the  UK,  say  Procter 
&  Gamble  Ltd.  Tel:  091 2792000. 

Robinsons 
bib  on  offer 

A  terry-towelling  bib  is  the  latest 
consumer  offer  with  Robinsons 
baby  foods. 

The  offer  will  be  featured  on 
every  pack  of  Robinsons  baby 
foods,  baby  juices  and  granulated 
drinks  until  the  end  of  September. 

The  bib  comes  free  with  10 
proofs  of  purchase  and  can  be 
claimed  until  the  end  of  October. 
A  telephone  line  has  been  set  up  to 
give  consumers  details  of  the 
offer.  Colman's  of  Norwich.  Tel: 
0603  660166. 

Addis  launch 
denture  aid 

Addis  have  launched  Wisdom 
Denture  Fresh,  a  range  of 
products  designed  to  aid  denture 
care. 

The  range  comprises  a 
denture  bath  (£1.25)  and  brush 
(£1.09)  available  in  pink,  blue, 
yellow  and  green.  The  baths  are  in 
individual  sleeves  and  in  outers  of 
a  dozen  and  the  brush  comes  in 
vacuum  travs  of  12.  Addis  Ltd. 
Tel:  0992  58422 1. 


The  Classical  touch 
for  Panache  range 


Addis  have  introduced  the 
Classical  Collection  into  their 
Panache  range  of  cosmetic  bags 
and  toiletries. 

The  collection  has  two  distinct 
themes  says  the  company:  the 
Classical  Colour  Co-ordinate  in 
three  variants  of  pastel  florals  to 
match  existing  Panache 
accessories,  and  the  New  Look 
Classical  Collection  in  bright,  bold 
colours  with  polka  dot  and  fruit 


designs. 

Both  ranges  come  with 
matching  accessories  including 
hot  water  bottle  covers,  coat 
hangers,  sponges  and  drawstring 
bags. 

Prices  range  from  £0.29  for 
beauty  sponges  to  £8.25  for  the 
larger  bags.  Two  display  stands 
for  cosmetic  bags  and  bodycare 
accessories  are  available.  Addis 
Ltd.  Tel:  0992  584221. 


1                   ON  TV  NEXT  WEEK  1 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Angba                           Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Arrid  for  Men: 

G,Y 

Andrews  Answer: 

Y 

Brylcreem: 

STV,G,Y,TT 

Complan: 

G.TT.Y 

Endekay  dental  health  gum: 

(,TY,STY,BT\ ■.G.C.HTY.TSW.TT 

Goldseal  batteries: 

GT  V ,  U ,  ST  V ,  BT  V ,  TSW .  TVS 

Goldspot: 

HTV,TSW,TT 

Harmony  hairspray: 

All  areas  except  TV-am 

Impulse  body  spray: 

All  areas  except  TV-am 

Lanacane  Creme: 

STV,G,A,C4 

Macleans  toothpaste: 

All  areas  except  LWT 

Optrex: 

All  areas 

Oxy: 

All  areas 

Palmolive  shampoo: 

All  areas 

Pearl  Drops: 

STY.C 

Pure  &  Simple: 

All  areas 

Sensodyne  toothbrushes: 

TV-am 

Showerfresh: 

All  areas 

Sunsilk  shampoo  &  Styling  Mist:      All  areas  except  LWT.TTV  &  TV-am 

Sure: 

All  areas  except  TV-am 

Tampax: 

U,STV,BTV,G,Y,C,HTV,TSW,TT 

Timotei  shampoo: 

All  areas  except  TV-am 

Vosene: 

All  areas 

It's  so  Easi 

Grett  Optik  are  promoting  trade 
sales  of  their  Easi  Readers  range 
of  reading  glasses  with  the  launch 
of  "The  100  club". 

All  retailers  who  re-order  100 
pairs  of  the  pharmacy  only  glasses 
within  100  days  of  the  delivery  of 
their  merchandiser  will 
automatically  become  members  of 
the  club  and  receive  a  hamper  of 
Swedish  delicacies. 

In  addition,  the  100  club 
member  who  reaches  the  100 
target  in  the  shortest  time  will  be 
awarded  an  engraved  Swedish 
decanter.  Grett  Optik.  Tel:  0392 


Display  it 

Sterling  Health  are  supporting  the 
recent  relaunch  of  Milk  of 
Magnesia  with  a  counter  display 
unit  and  shelf  edge  highlighting  the 
new  livery. 

The  blue  and  white  unit  holds 
both  tablets  and  bottles  and 
ensures  optimal  use  of  space,  says 
the  company.  Sterling  Health.  Tel: 
0483  65599. 


More  Sugar 
and  Spice 

Chagall  Cosmetics  are  introducing 
a  hand  and  body  lotion  and  a  toilet 
soap  into  the  Sugar  and  Spice 
range. 

Available  from  September,  the 
hand  and  body  lotion  comes  in 
200ml  packs  (£3.49)  and  the  soap 
in  lOOg  bars  (£1.35).  Chagall 
Cosmetics  Ltd.  Tel:  01-328  7251. 


Alberto  Culver  are  featuring  three 
value  added  promotions  on  their 
V05  range  during  August. 
Shampoos  are  in  twin  packs 
(200ml  £1.09,  300ml  £1.59);  gel 
spray  has  20ml  free,  gel  20  per 
cent  extra  free  and  ozone  friendly 
stviing  mousse  20ml  free.  Alberto 
Culver  Co.  Tel:  0256 57222. 
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The  best 
medical  advice 
for  your 
customers . . 

ON  VIDEO 

Available  Now 


Titles 
ARTHRITIS 

HEART  ATTACK 

SKIN 

CANCER 

★ 

CHILD 
HEALTH 


Made  by 
Britain's 
leading  medical 
broadcast 
company, 
British 
Medical 
Television 
* 


Titles 
FOOD  SAFETY 

ASTHMA 

BACK  PAIN 

ANXIETY 
AND  STRESS 

FIRST  AID 


70%  of  video 
cassette  recorder 
owners  visit 
a  chemist 
at  least  once 
a  month. 

* 
£500,000 
media  spend 


A  B.M.T.V./ 
Video  Collection  International 

Production. 


Average  running  time  50  minutes 

£7*99 


each 
RRP 


For  further  details  please  contact- 
Mike  Diprose 
Video  Collection  International  Limited 
Prestwich  House,  Caxton  Way,  Watford,  Herts  WD1  8UF 
Telephone  0923  55558 


TOG  I 

WE'RE  THE  CUSTO/V 


■ 


HER 

R'S  FIRST  CHOICE 


G   R   E   T  T 


I READERS, 


Independent  research 
by  Gallup  proves  it. 

Sixty  three  per  cent  of 


jsively  FOR  the  pharmacist     potential  customers  see 
the  pharmacist  as  their  first  choice  for  quality  and  value  in 
reading  glasses. 

Yet  Grert  Easi  Readers  is  the  only  brand  developed 
exclusively  for  the  pharmacy  market. 

A  market  where  reputations  demand  nothing  but  the 
oest. 

Specially  designed  for  the  UK,  using  grade  'A' 
enses  and  prescription  quality  frames,  Easi  Readers  offer 
exceptional  value  at  just  £1 4.95  a  pair. 

Our  space  saving  merchandiser  containing  six 
modern  styles  in  six  different  strengths,  provides  ample 
choice  without  giving  an  unnecessarily  high  inventory. 

Only  made  possible  by  our  fast  and  efficient 
repeat  order  delivery  service  from  nationwide 
wholesalers. 

Deliberately  chosen  to  reflect  the  honesty 

v.  AS  ft 

and  integrity  of  the  brand,  Henry  Cooper  has   (  \JR£AD£RS, 
already  taken  the  Easi  Readers  name  into 
millions  of  homes  all  over  the  UK. 

Our  whole  page  advertisements  in  TV  Times  hcve 
directed  the  consumer  to  their  nearest  pharmacy  by  listing 
pur  stockists  in  each  TV  region. 

A  list  which  has  grown  dramatically  with  every  insertion, 


putting  quality  reading  glasses  where  the  consumer  expects 
them  to  be,  in  the  pharmacy. 

If  you'd  like  to  add  your  name  to  the  list  and  enjoy 
genuine  high  profit  margins  and  fast  stock  turn,  phone  or 
write  to  the  UK's  leading  specialists  in  reading  glasses  at 
the  address  below. 

Together  we'll  keep  the  pharmacy  the  customer's  first 
choice  for  reading  glasses. 


A  SAFE,  EASY 

SOLUTION 

TO  READING 


3%  READING  CLASSES  & 


Grett  Optik  UK  Ltd.,  FREEPOST,  2  Southernhay  West, 
Exeter,  Devon  EX1  1AZ.        Telephone  (0392)  70999 


GRETT1  HOPTIK 


SWEDEN'S  LEADING  NAME  IN  QUALITY  READING  GLASSES 


COUNTERPOINTS 


Braun  representative  Kevin  Molhurn  demonstrates  a  point  to  Yvonne 
Gillis  at  Greens  Chemists  in  Coventry 


Braun  lend  a  hand 


Take  over 

Torbet  Laboratories  have  taken 
over  the  marketing  of  Extra 
Strong  Bronchial  Cough  Mixture 
and  Juno  Junipah  salts  and  tablets 
from  Cox  Pharmaceuticals. 

Distribution  for  these  products 
will  now  be  handled  by  Farillon  Ltd 
and  all  orders  for  the  products 
should  be  sent  direct  to  them. 
Farillon  Ltd.  Tel:  04023  71136. 


Healthy  sub 

Slim  Care  protein  powder  is 
nutritionally-balanced  drink  mix 
which  is  taken  as  a  meal  substitute 
as  part  of  a  calorie-controlled  diet. 
The  diet  has  been  formulated  and 
tested  by  a  nutrition  and 
metabolism  specialist  at  London's 
Royal  Free  Hospital. 

Each  pack  contains  15  sachet 
meals  of  45g  powder  (£12.99)  and 
there  are  four  flavours  —  vanilla, 
chocolate,  strawberry  and 
banana.  Each  sachet  provides  at 
least  one  third  of  the 
recommended  daily  amounts  of 
vitamins  and  minerals  but  only  150 
calories.  Health  Nutrition.  Tel: 
01-458  0800. 


Natural  choc 

Cocoreale  is  a  Swiss  chocolate 
made  from  all-natural  ingredients. 
The  main  ingredient  is  Sucanat,  a 
whole  cane  sugar,  plus  organic 
cocoa,  cocoa  butter,  organically- 
derived  milk  powder  and  vanilla.  It 
comes  in  four  flavours  —  milk, 
milk  praline,  plain  and  plain 
wholenut  (lOOg  £0.99).  Real 
Foods  Trading  Ltd.  Tel:  031  554 
4321. 

Tambrands 
on  screen 

"A  time  for  answers"  is  an 
educational  video  produced  by 
Tambrands  to  help  prepare  girls 
for  their  first  period. 

The  company  says  the  video 
should  help  parents  worried  about 
explaining  the  "facts  of  life"  to 
their  daughters,  as  well  as 
complement  the  network  of 
Tampax  lecturers  that  regularly 
visit  schools.  Filmed  at  a  co- 
educational school,  the  video 
gives  information  on  puberty,  and 
sanitary  protection. 

It  is  available  for  £4.50  from 
Tambrands.  The  launch  will  be 
supported  by  selective  press 
advertising.  A  PR  and  promotional 
campaign  is  also  planned. 
Tambrands  Ltd.  Tel:  0705 
474141. 


As  the  number  of  independent 
pharmcies  stocking  the  Braun 
range  of  personal  electricals  tops 
4,500  the  company  is  to 
concentrate  its  efforts  on  a  sales 
force  aimed  specifically  at  the 
independent. 

The  intention  is  to  call  at  least 
five  times  annually  on  each 
customer  in  order  to  built  up  the 
special  and  important  relationship 
which  has  numerous  benefits  on 
both  sides,  say  Braun.  "We  take 
the  independent  sector  wry 
seriously",   says  trade  sales 


Despite  the  publicity  about  the 
benefits  of  vitamins  and 
supplements,  six  out  often  people 
claim  not  have  have  taken  them, 
according  to  a  Mintel  survey 
published  in  a  recent  Market 
Intelligence  report. 

The  survey,  conducted  by  the 
British  Market  Research  Bureau 
among  a  nationally  representative 
sample  of  902  adults  in  January 
this  year,  showed  that  62  per  cent 
had  taken  none  of  the  vitamin  or 
mineral  supplements  being 
studied  in  the  previous  three 
months. 

Mintel's  report  looks  at  OTC 
vitamins  and  dietary  supplements 
but  excludes  products  supplied  on 
prescription.  Sales  of  these  OTC 
products  are  expected  to  reach 
£133m  this  year  —  a  real  increase 
of 46  percent  on  1984,  taking  the 
market  ahead  of  analgesics  and 
making  it  the  second  largest  OTC 
sector. 

Mintel  say  factors  influencing 
growth  include  media  interest 
such  as  the  BBC  programme 
QED  which  looked  at  the 
relationship  between  vitamins  and 
supplements  and  children's  IQ. 
Population  changes  have 
implications   for   sales:  for 


manager  John  Merrett,  "hence 
the  commitment  both  in  terms  of 
manpower  and  investment." 

The  Braun  sales  team  provide 
the  retailer  with  information  and 
staff  induction  on  new  products, 
information  on  market  trends, 
consumer  advertising  and 
promotions.  They  take  stock  and 
place  orders,  if  approved,  through 
the  nominated  wholesaler,  and 
provide  up-to-date  POS  material 
through  the  sales  department  at 
Braun  Electric  (UK)  Ltd.  Tel:  093 
2785611. 


example,  the  numbers  of  people 
over  60  years  old  is  increasing  and 
this  group  uses  fewer  vitamins 
than  other  age  groups. 

Vitamin  sales  remain  the 
largest  sector  of  the  market 
accounting  for  some  65  per  cent 
by  value.  Sales  can  be  split  into 
multivitamin  products  (£46m)  and 
single  vitamin  preparations 
(£39m). 

Dietary  supplements  sales  are 
still  dominated  by  mineral 
supplements,  but  Mintel  say  this 
is  now  being  threatened  by  the 
resurgence  of  other  products  such 
as  those  based  on  cod  liver  oil  and 
other  fish  oils. 

Sales  of  natural  supplements 
are  lead  by  ginseng,  royal  jelly  and 
garlic  pearls. 

Of  the  suppliers,  Mintel 
estimates  that  Fisons  have  the 
biggest  share  of  the  market  along 
with  Booker  Nutritional  Products 
-  19  per  cent  by  value  each  in 
1988.  Boots'  brands  (own  label 
and  Crookes)  are  estimated  to 
command  17  per  cent  of  sales. 

As  far  as  outlet  shares  go, 
sales  through  chemists  form  the 
lion's  share.  Boots  sold  £33m 
worth  of  products  in  1988  (29  per 
cent  of  the  total)  and  other 


Throat  care 
from  Milupa 

New  from  Milupa  are  Pulmoll 
herbal  throat  lozenges,  made  from 
herbal  extracts  and  other  natural 
ingredients  and  offering  a 
"healthy  alternative  to  existing 
brands  of  medicated 
confectionary." 

Pulmoll  lozenges  are  available 
in  four  varieties:-  honey  and 
aniseed  (mild),  liquorice,  honey 
and  menthol  (strong),  eucalyptus 
and  menthol  (extra  strong),  and 
liquorice,  honey  and  menthol 
(sugar  free).  They  contain  no 
artificial  colourings,  flavourings  or 
preservatives  and  come  in  pocket- 
size  tins  retailing  at  £0.89. 

To  support  the  launch  Milupa 
will  be  providing  counter  display 
units  with  free  sample  dispensers. 
Thousands  of  free  tins  will  be 
given  away  in  national  consumer 
magazines  via  reader  offers. 
Additionally  there  will  be  a 
consumer  sampling  with  ten 
million  samples  and  lOp-off 
coupons  issued  to  encourage 
purchase. 

For  details  of  special  sell-in 
offers  contact  distributors  Jenks 
Brokerage.  Tel:  0494  33456. 


chemists  £28m  (20  per  cent) ,  say 
Mintel.  Healthfood  stores  also 
take  a  sizeable  piece  of  the  action 
with  a  26  per  cent  share  (£30m). 

Mintel  predict  that  with  the 
increase  in  "specialist"  vitamins 
and  supplements  consumers  are 
likely  to  go  to  pharmacists  for 
advice  more  often,  which  could 
help  minimise  any  future  decline  in 
chemists'  sales  share. 

Over  £6m  (MEAL)  was  spent 
advertising  vitamins  and 
supplements  in  1988.  Mintel  say 
the  vitamin  and  supplement 
market  will  remain  very  active  into 
the  1990s  and  predict  the  market 
will  grow  to  over  £180m  at  rsp 
(1989  prices)  by  1993. 

"Grocer  and  drug  outlets  are 
forecast  to  continue  stealing  share 
from  traditional  distribution 
channels,  but  are  likely  to  focus  on 
major  brands  and  on 
multivitamins. 

"Chemists  can  carve  out  a 
niche  by  offering  the  unique 
selling  point,  or  USP,  of 
professional  advice,"  says  the 
report. 

Mintel  Market  Intelligence,  June 
1989  "Vitamins  and  tonics ' '.  £145 
from  Mintel  International  Group. 
Tel:  01-606  4533. 


Vitamins  wait  for  niche, 
says  latest  Mintel  survey 
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Sore . . .  irritated . . .  red  eyes. 

It  just  shows 

you  can't  afford  to  run  out 

of  Murine. 


Once  again  the  hayfever  season  has  struck  with  a  vengeance. 

And  it's  probably  taken  its  toll  not  only  on  your  customers, 
but  on  your  stocks  of  Murine  too. 

However,  you  don't  have  to  be  a  hayfever  sufferer  to  see  red 
when  you  run  out  of  Murine. 

Eyes  can  also  become  sore  and  irritated  for  a  variety  of  other 
reasons:  dust,  grit,  ash,  smoke,  VDU  or  TV  viewing  and  swimming, 
to  name  but  a  few. 

So  you  don't  just  have  to  worry  about  the  pollen  count  before 
you  count  your  stock. 

Murine  quickly  soothes  and  rapidly  whitens  red  eyes,  leaving 
them  relieved  and  refreshed.  In  fact  Murine  provides  the  answer 
your  customers  are  looking  for,  all  the  year  round. 


REMOVES  REDNESS 


GENTLY  REFRESHES 


TIRED  EYES 


MURJNE 

EYE  DROPS 

10  ml  _ 

  REMOVES  REDNESS 

','IMi  ■  Ml  I  f.i  ..mi      '.mi     i.i  - 


ABBOTT  LABORATORIES  LTD.,  ABBOTT  HOUSE.  MOORBRIDGE  ROAD,  MAIDENHEAD,  BERKSHIRE  SL6  8JG.  TEL:  (0628)  773355, 


AIDS  TO  BUSINESS 


How  to  get  a  break  on  security 

The  problem  of  security  from  break-ins  and  in-store  theft  by  customers  and  staff  is  real  and  frequently 
highlighted  by  the  media  stories  of  "drug"  raids.  C&D  reviews  some  of  the  equipment  which  is  currently 

offered  to  combat  these  crimes. 


Volumatic  kits 

Volumatic  Ltd  offer  three  different 
security  kits  suitable  for  retail 
start-ups  at  costs  ranging  from 
£400  to  £700.  Each  kit  includes 
one  or  two  wide-angle  mirrors,  a 
simulated  video  surveillance 
camera,  a  Protectatill  anti-snatch 
device,  a  bank  note  box,  a 
portable  attack  alarm  and  a  cash 
transit  case  fitted  with  a  siren  and 
smoke/dye  cartridge. 

Garment  security  and 
electrical  loop  alarm  systems  can 
be  supplied.  Kits  contain  display 
notices  and  checklists.  Volumatic 
Ltd.  Tel:  0203  684217. 


Detect  with  Audioguard 

The  Audioguard  intruder 
detection  system  identifies  the 
type  of  break-in  and  its  precise 
location  by  monitoring  audio 
sounds.  These  are  fed  into  a 
computer  programmed  to  detect 
hammering,  drilling  breaking  glass 
and  other  sounds  associated  with 
forcible  entry.  The  system 
automatically  relays  this 
information  to  a  central  monitoring 
station  which  can  record  the  sounds 
and  relay  the  information  to  the 
police.  This  system  guards  against 
false  alarms,  say  Abbey  Security 
International  Ltd.  Tel:  0602860164. 


Safe  one,  Chubb 

Chubb  launched  a  plastic  safe 
which  is  fire  resistant  and 
withstands  a  wide  range  of 
physical  attack.  The  safe  is  about 
half  the  weight  of  a  similar  metal 
one,  reducing  the  problems  of 
floor  loading.  Single  or  dual 
locking,  or  keyless  combination 
can  be  provided.  Chubb  Safe 
Equipment  Co.  Tel:  0902  870004. 


Guardsman  people  spotter 

The  Guardsman  Compact  is  said 
to  offer  pharmacies  an  automatic 
control  of  outdoor  lighting  for 
vulnerable  rear  entrances. 

The  unit  will  detect  movement 
of  people  within  13  metres 
through  a  radius  of  110  degrees 
and  automatically  activates  the 
appropriate  lights.  The  lights  will 
remain  on  until  movement  ceases 
plus  a  delay  which  can  be  varied 
between  five  seconds  and  12 
minutes. 

A  "walk-test"  is  provided  to 
check  the  detection  beam.  MK 
Ehrtnc  Ltd.  Tel:  01-8033355. 

Cash  corner 

The  Volumatic  cash  transit  case 
provides  three  lines  of  defence. 
The  case,  attached  by  a  slim  wrist 
chain,  emits  a  screeching  alarm 
when  first  snatched  away  and 
seconds  later  releases  a  dense 
orange  smoke  which  stains  both 
the  attacker  and  the  contents  of 
the  case.  Volumatic  Ltd.  Tel:  0203 
684217. 


Till  scanner 

A  "till  scanner"  which  can  be 
used  with  most  electronic  cash 
registers  is  offered  by 
Cunningham  Watts.  A  camera 
mounted  to  view  the  serving  area 
transmits  this  picture  plus  a  till 
readout  to  an  office  or  it  can  be 
recorded  on  video  tape. 

The  till  scanner 
simultaneously  displays  the  last 
seven  entries  both  in  terms  of 
cash  and  the  type  of  entry  made. 
In  this  way  transactions  can  be 
monitored  and  thefts  detected, 
say  Cunningham  Watts 
Associates.  Tel:  0275892251. 


Window  guard 

Windows  can  be  protected  with 
Saledata  security  film  which 
prevents  the  glass  from  collapsing 
and  resists  puncturing  at  the  point 
of  impact.  Additionally  the  film 
keeps  all  the  sharp  and  jagged 
pieces  in  place,  preventing  further 
damage  to  window  stock. 

The  scratch  resistant  film  can 
be  provided  clear  or  tinted  in  a 
number  of  colours.  Saledata  Ltd. 
Tel:  061  449  0463. 


Storing  securely 

Portastor  offer  a  wide  choice  of 
high  security  cabinets  which  they 
say  are  suitable  for  many 
applications  including  the  storage 
of  drugs.  The  keys  are  subject  to 
a  registration  system.  Portasilo 
Ltd.  Tel:  0904  624872. 

Video  spy 

A  sophisticated  video  surveillance 
and  audit  system  called  Fastscan 
can  be  programmed  to  recognise 
up  to  16  till  transactions  and 
outside  shop  hours  can  be  switch 
to  intruder  alarm  functions. 

The  activities  are  recorded  on 
video  tape  and  Fastscan  can  scan 
events  from  up  to  30  cameras. 
Case-Videoscan  Ltd.  Tel:  0625 
32709. 

Chubb's  noise  detector 

Chubb  Alarms  offer  a  multi- 
purpose seismic  detector  which 
detects  "unusual"  noises,  but 
ignores  brief  environmental 
noises  and  transmits  a  warning 
signal  to  a  user's  intruder  alarm 
system.  The  Burgoguard  also 
offers  keyhole  covers  designed  to 
set  off  an  alarm  if  stolen  keys  or 
explosives  are  used.  Slave 
sensors  can  be  employed  to 
extend  the  system.  Chubb  Alarms 
Ltd.  Tel:  0932  246141. 


Liteway  detector 

Liteway  have  made  available  a 
new  passive  infra  red  intruder 
detector  with  an  operating  range 
of  5-15  metres,  with  a  90  degree 
captive  angle,  and  a  15  degree 
horizontal  and  vertical 
adjustment. 

The  unit  is  available  as  a  single 
unit  or  as  a  detector  with  a  flood- 
light. The  detector  can  switch  on 
up  to  4 ,000w  of  flood  lighting  and 
a  camera,  or  transmit  a  message 
direct. 

A  photo-cell  ensures  the  unit 
only  operates  at  night  and  the 
reset  time  can  be  adjusted  to 
between  5  seconds  and  20 
minutes. 

The  Liteway,  Owl  detector  is 
weather  proof  and  protected 
against  false  alarms  caused  by 
radio  and  power  line  interference. 
Liteway  Ltd.  Tel:  0637  88015. 

Miller's  mirror  image 

Two  economically-priced  security 
aids  are  available  from  Millers 
Retail  Design  by  post.  A 
lightweight,  shatter-proof  convex 
mirror  said  to  be  easy  to  install  and 
safe  in  use.  Trade  prices  plus 
postage  are  12in  dia  £14.20,  18in 
dia  £22.70,  24in  dia  £25.86. 

The  second  item  is  a  dummy 
surveillance  camera  with  a 
battery-powered  "camera  on" 
light,  at  £39.59  trade  and  is 
indistinguishable  from  the  real 
thing,  say  Millers  Patents  Ltd. 
Tel:  061  228  1671. 


/ 
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Peak's  AD-1 

Peak  Technologies  have  a  low 
cost  infra-red  detector  known  as 
the  AD-1  designed  for  the  smaller 
business  for  use  as  a  warning 
against  intruders.  It  has  a  range  of 
12  metres  and  has  a  fan  patterned 
detection  zone  of  80  degrees.  The 
AD-1  can  be  linked  to  other 
detectors  and  a  single  zone  control 
panel.  Peak  Technologies  Ltd.  Tel: 
01-2070020. 
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A  French  Revolution 


........ 


UNIQUE  •  MULTICOLOURED 
DESIGNER.  DISPOSABLES 


Creates  new  super- 
premium  segment 

Increases  fixture 
profitability 

Offers  real  choice  in 
a  me-too"  market 

Proven  success  in 
Europe  and  U.S.A. 


^  >  9  18kg  ^ 


»9 


SETTING  A 


Fashionable  colours  to 
complement  baby's  clothing 
Fast  •  Safe  •  Non  toxic 

Top  quality  "ultra"  nappies 
Environmentally-friendly 


TREND! 


Sole  UK  Distributor: 


Wit  Jenks  Brokerage 

Castle  House,  Desborough  Road,  High  Wycombe,  Bucks.  HP11  2HS. 
Tel:  0494  33456.  Telex:  83506 


FREE  —'—^ssfsiffi^ssg 


Dixca 

M.&1 


URYDECORATEl 
E      • I  R  u  O  M;  T  (S  S  U.E  | 


EW  LARGER  &  SMOOTHER  SHEETS 


Family  Value 


KITCH  EN  TOWELS 

2   ROLLS  CREAM 
CO   SH  EET5  PER  ROLL 

iJSSJkcalendai 

SO  ana  u.ia  i  ltck  m  Ciix  ja;xs 

KittenS( 


LUXURY  WHI 
BATHROOM  Tl ! 


Family  Value 


'  70  I  l  C  T    Tl  5  3  I 


51  household  products 


nmily  Vklm 


TOILET  TISSUE 


4  ROLLS  WHITE 
200  SHEETS  PER  ROLL 


LUXURY  PEACH 
BATHROOM  TISSUE 


9  ROLLS 
2  80  SHEETS  PER  ROLL 


I 


ne  household  name. 


p 

y  Value 


GREEN 
TISSUE 


DOTHER  SHEE' 


To  your  customers,  there's  nothing  more 
important  than  a  brand  name  they  know  and 
trust. 

That's  why  we're  now  calling  all  our  pop- 
ular British  Tissues  brands  by  the  famous 
Dixcel  name. 

We've  also  introduced  some  brand  new 
products.  So  all  the  different  qualities  and 
types  of  products  you  might  need,  from  pre- 
mium position  to  the  value  sector,  are  now 
there  in  our  range. 

In  fact,  the  Dixcel  family  has  outgrown 
this  page. 

But  there'll  be  plenty  of  room  in  our 
massive  new  national  TV  and  press  campaign 
for  all  our  products;  and  for  our  on-pack  pro- 
motion featuring  an  attractive  free  Kittensoft 
calendar. 

So  all  your  bathroom,  kitchen  and  facial 
tissues  will  be  famous. 
And  you'll  be  rich. 


DIXCED 


FME'Ej       KM**  Calendar  Offer 


*  v.. 

LUXURY  DECORATED.., 


EW  LA 


BATHRO  0;M  TIS  SUE 
 — -  ......l  "2JL. 


itish  Tissues,  Lowlands  House,  43-51  Lowlands  Road,  Harrow,  Middlesex  HA1  3BW.  Telephone  01-864  5411 

R  CUSTOMER  SERVICE  Tel:  Harrow  01-864  7177.  Yate  0454  324610  Wentworth  0226  350123.  Glasgow  041  889  1518 


Why  recommend 
anything  else...? 


Natural  action  to  relieve  constipation 

Fybogel  Orange  contains  ispaghula  husk,  a  very 
efficient  form  of  fibre  — so  it  acts  naturally  and 
gently  in  the  bowel  to  relieve  constipation. 

Acts  as  rapidly  as  chemical  laxatives' 

A  recent  comparative  trial  amongst  394  constipated 
patients  found  that  Fybogel  Orange  relieved 
constipation  as  rapidly  as  chemical  laxatives  — 
63.1%  in  24  hours  and  89%  in  48  hours.1 


> 


Gently  restores  normal  bowel  action 

Fybogel  Orange  produces  regular  motions 
which  pass  easily  without  straining. 


Recommend  ® 

J  OPANHP  ^5 


ORANGE 

Active  ingredients:  Ispaghula  husk  B.P. 

To  relieve  constipation  and 
gently  restore  regularity. 

Product  Information  lor  Pharmacy  Recommendation.  Active  Ingredients:  Each 
sachet  contains  S  Sg  Isphagula  husk  li  I'  Indications:  Constipation,  conditions 
requiring  a  high  fibre  regimen  Contra  Indications:  Fybogel  is  contra- indicated  in 
cases  of  intestinal  obstruction  and  colonic  atom  Dosage  and  Administration:  ( to  he 
taken  in  water)  Adults  and  children  over  12  — one  sachet  morning  and  evening 
Children  under  12  should  take  Fybogel  only  on  medical  advice  Retail  Price:  At  May 
1989,  7  sachets  99p  Product  Licence  Numbers:  Fybogel  Orange  44/  0068,  Fybogel 
44/0041  Reference:  1  Data  on  file.  Reckitl  &  Oilman  Pharmaceutical  Division,  1988 
FYBOGEL*  is  a  trade  mark  Further  information  and  display  material  is  available  on 
request  from  Reckitl  &  Oilman  Pharmaceutical  Division,  Hull  III  18  7DS 


Reckitt  &  Colman 


This  is  the  second  prescription  for  amoxycillin  within  ten 
days  from  one  of  your  regular  patients,  a  58  year-old  man 

with  chronic  bronchitis.  He  says  the  new  antibiotic  has 
helped  his  chest  and  he  thinks  he'll  be  taking  it  for  some 
time  The  doctor  has  given  him  a  tube  of  Bonjela  for  his 

sore  mouth.  He  has  been  taking  nifedipine  for  several 
months  for  agina. 


Q 


UESTIONS 


this 


1  Why  should  you  query 
prescription? 

2  Are  there  alternative  explanations? 

3  What  change  can  be  made  to  his 
treatment? 

4  Can  you  suggest  other  measures? 


A 


NSWERS 


1  Sore  mouth  may  sometimes  be 
drug-induced.  Treatment  with  a 
broad  spectrum  antibiotic  such  as 
amoxycillin  can  be  associated  with 
oral  Candida  infection,  causing 
redness,  dry  mouth  and  loss  of 
taste.  Nifedipine  may  cause  gingival 
hyperplasia,  gingivitis  or  gingival 
bleeding,  although  this  is 
uncommon.  Some  cases  have 
required  gingivectomy  when 
treatment  has  been  continued.  In 
this  instance,  symptomatic 
management  with  a  topical  analgesic 
will  not  resolve  either  problem. 

2  Other  explanations  unrelated  to 
drug  treatment,  which  may  emerge 
when  talking  to  the  patient,  include 
allergy  to  denture  materials  or 
simply  poorly  fitting  or  new 
dentures. 

3  Discuss  with  the  GP  the  possible 
causes  of  sore  mouth.  If  it  is  due  to 
candidosis,  a  change  to  an  antibiotic 
with  a  different  antibacterial 
spectrum  (eg  cotrimoxazole)  may 
help.  If  this  proves  unsuccessful, 
sensitivity  testing  may  be  needed  to 
identify  the  most  selective  antibiotic. 
If  nifedipine  is  causing  gingival 
changes,  the  drug  may  need  to  be 
replaced  other  calcium 
antagonists  appear  to  be  free  of  this 
adverse  effect. 


4  Candida  infection  can-  be  treated 
locally  with  topical  antifungal  agents 
(amphotericin  or  nystatin)  and  the 
dentures  should  be  thoroughly 
cleaned  and  soaked  in  hypochlorite 
solution  every  night.  Assessment  of 
nifedipme-induced  gingival  changes 
by  a  dentist  would  be  useful  and  the 
patient  should  also  be  encouraged  to 
seek  help  with  badly  fitting  dentures 
rather  than  use  topical  analgesics. 
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WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  15 

The  solution  to  No.  15  will  appear  alongside  No  16 


m"™ n  H  ,n  a  convul«  morion  ,o,  medic™ |I0| 
1    Metnativejunction  in  motottng  organisation  leads  IP 

maiof  trunk  |5| 
7    vehicle  requires  hall  a  sweet  element  |fa| 

ft    I  am  concerned  with  angei  (3)  hUm,n  ,o 

,    Cold  t^nginnumberpertainingtoanoblemanlSI 

10  Initially  every  man  upsets  bird  |3| 

11  Glide  we.  -  is  method  to  be  found  in  ski  manual?  ffl 

12  Flowei  in  uumpled  tobe  |1| 

H  Ancient  in  golden  days  ol  yore  |3| 

15  i  led  back  around  hospital  to  nete|5| 

17  Note  the  sound  of  deer  |3| 

18  Drawrn  m  hearty  lashion|6| 

19  OnlOrt  One  comes  in  tor  plant  [S| 

20  LnedlcametodtneouieastlortrearmenrllOl 

Clue!  Down 

1  l  cured  Al  troubled  with  ears  (8| 

2  Get  tiqhl  in  queue  lor  track  |5| 

3  Muscle  in.  back  to  Irani  on  spec.  I  bet  |6| 
a    Certainly  artist's  a  qtower  |4| 

5    Conscious  bu,  needs  direction  contused  -  result  o- 

head  injury  perhaps  (10) 
a    in  a  theatre  bookkeeper  and  I  show  hesiiation  |I0| 
0    ,      sonanimalwithsecond.nside  tnsuspe ™ n|, 
13  Ove-Eannq  befuddled  dame  -  swelling  resulted  [!>| 

15  Washerwoman  Irom  15A  perhaps'  |S| 

16  Robe  m  menders' has  a  up  |4| 
Submitted  by  j  Thow  Fotmby  Merseyside 


Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  5  correct  solutions 
drawn  on  11th  September  1989. 

Name  No.  15 

Address 

C&D 

Solution  to  Puzzle  No.  14 

Across:  I  Hades;  4  Sisal.  1  Development.  8  Silky.  9  Aider.  10  Realm,  12  Ichor. 
14  Painstaking.  15  Nines.  16  Entry  Down:  I  Hides,  2  Devaluation.  3  Sally,  4  Sepia, 
5  Spendthrift.  6  Later,  10  Ripen,  II  Moses,  12  Irate,  13  Rugby 


Send  your 
crossword  to  Wyeth  Generics  II 

it's  selected  for  publication  here,  we'll 
send  you  £50  Puzzles  should  be  no 
larger  than  12x12  squares. 
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SHOP  DESIGN  AWARD 


Co-sponsored  by  Chemist  &  Druggists  Whitehall  Laboratories 
M 


Fit  for  the  Nineties 


This  week  sees  the  launch  of  the  Tit  for  the  Nineties'  Shop  Design  Award  co-sponsored  by  Chemist  &  Druggist  and 
Whitehall  Laboratories.  There  are  two  categories  —  major  and  partial  pharmacy  refit  —  with  substantial  cash 

prizes  and  trophies  for  the  winning  pharmacies  as  well  as  significant  benefits  for  the  winning  shopfitters.  So  if  you 
have  finished  a  refit  since  March  that  has  particularly  improved  your  business,  or  have  one  planned  that  will  be 
complete  by  the  end  of  February  next  year,  then  this  competition  is  for  you 


Every  year  there  are  developments  in  the  practice  of 
community  pharmacy  that  translate  into  better  shop 
design. 

When  the  supervision  of  P  medicine  sales  was 
pushed  into  prominence  after  the  Medicines  Act,  the 
move  to  open  up  dispensaries  first  came  to  the  fore. 
Sometimes  dividing  walls  were  partially  removed  and  glass 
screens  inserted  so  that  the  public  could  see  into  the 
dispensary  and  the  pharmacist  could  see  out.  Often 
dispensaries  were  raised  to  increase  visibility  further,  and 
even  brought  into  the  shop  itself. 

Then,  as  wholesalers  became  more  efficient  and 
pharmacists  became  more  conscious  of  the  need  to  reduce 
stockholdings,  stockrooms  were  largely  done  away  with 
and  the  space  converted  into  selling  areas.  Cash  tied  up  in 
stock  was  reduced,  cash  flow  was  improved,  and  with  it 
turnover. 

Lessons  have  also  been  learnt  from  supermarkets 
where  customer  flow  is  paramount.  Pharmacies  were  laid 


out  so  that  the  public  were  encouraged  to  "shop"  the 
entire  business  on  each  visit. 

Shop  fronts  with  closed-off  window  displays  were 
removed  and  replaced  with  floor  to  ceiling  plate  glass  so 
that  the  shop  environment  was  clearly  visible  from  the 
outside. 

More  recently  the  Nuffield  Report  on  pharmacy 
brought  to  the  fore  the  concept  of  consultation  points  that 
afforded  privacy  to  the  customer  discussing  personal 
matters  with  the  pharmacist.  And  the  launch  last  month  of 
the  National  Pharmaceutical  Association's  medicine 
counter  assistant  training  course  has  further  emphasised 
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the  advisory  role  of  the  High  Street  pharmacy,  so  well 
endorsed  with  its  "Ask  your  pharmacist"  campaign. 

The  full  rules  of  entry  are  given  below.  It  will  be  seen 
that  the  winning  entries  will  be  those  that  match  clearly  laid 
out  refit  objectives  with  designs  that  deliver  for  pharmacist 
and  customer  alike .  Innovative  solutions  to  problems  will 
also  score  well  with  the  judging  panel. 

Entrants  in  both  categories  should  explain  the  rationale 
for  the  refit  in  words  and  pictures  for  maximum  impact.  It 
may  be  that  someone  who  has  done  a  major  refit  may  make 
an  entry  in  the  partial  refit  category  also,  by  selecting 
one  element  of  the  design  and  highlighting  it  in  a  second 
entry. 

There  is  some  £2,000  (tax  paid)  in  prize  money  to  be 
won,  along  with  much  kudos  for  the  winning  pharmacy  and 
shopfitter.  The  winning  designs  will  feature  in  Chemist  & 
Druggist  and  the  specially  designed  plaques  from  Whitehall 
Laboratories  will  be  a  permanent  memento  of  the  winner's 
achievement. 

The  co-sponsors  of  this  Award,  Whitehall  Laboratories 
have  gained  an  enviable  reputation  in  the  pharmacy  sector. 
With  the  support  of  international  research  and  development 
resources,  the  company  is  able  to  offer  pharmacists  an 
extensive  portfolio  of  highly  effective  products,  from 
analgesics  such  as  the  brand-leading  Anadin  range,  to 
popular  medicines  such  as  Preparation  H  and  Bisodol. 
Whitehall  Laboratories  support  of  this  Award  is  just  one  of 
the  ways  in  which  the  company  demonstrates  its 
commitment  to  meeting  the  needs  of  the  UK  pharmacist. 
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Pharmacy  of  the  future 

COMPETITION  RULES 

This  Chemist  &  Druggist  pharmacy  shopfitting  competition 
is  sponsored  by  Whitehall  Laboratories: 

Categories 

1 .  New  pharmacy  shopfit  or  major  pharmacy  refit 
involving  at  minimum  the  full  sales  area.  Entrants 
must  describe  in  no  more  than  300  words  the  main 
objectives  of  the  refit  and  how  they  were  achieved 
and  back  up  their  submission  with  photographs, 
illustrations  and  plans  where  possible.  In  particular 
how  services  and  merchandise  are  matched  to 


customer  type/locality  through  cost-effective 
solutions. 

2 .  Partial  refit  or  extension  of  pharmacy  involving 
shop  front;  dispensary;  special  sections  of  sales 
area;  consultation  area;  or  conversion  of  non-sales 
area  to  trading  venture,  etc.  Entrants  must  also 
describe  in  no  more  than  300  words  the  main 
objectives  of  the  refit  explaining  how  they  were 
achieved,  backed  up  with  photographs, 
illustrations  and  plans  were  possible. 

In  both  categories  judges  will  match  execution 
of  plan  with  objectives,  with  particular  emphasis  on 
innovative  solutions  to  problems. 

Entrants 

1 .  Shopfitters  (in  conjunction  with  planners  where 
appropriate,  eg  wholesalers). 

2.  Pharmacy  owners/managers. 

Closing  date  for  entries  to  be  March  31,  1990. 
Refits  must  have  been  completed  in  period  March 
1,  1989  to  February  28,  1990. 
The  entry  must  include  category,  full  name, 
address  and  telephone  number  of  both  pharmacy 
and  shopfitter  and  reach  Chemist  &  Druggist,  Benn 
Publications  Ltd,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW,  by  March  31 ,  1990. 


Prizes 

Either  shopfitter  or  pharmacy  owner/manager  can 
make  an  entry  for  a  particular  refit  or  partial  refit. 
The  prizes  awarded  will  be: 

1.  £1,000  for  winner  of  pharmacy  refit;  £250  for 
runner-up  with  plaques  for  both.  Shopfitter  to  get 
small  trophy  and  right  to  use  competition  emblem 
in  advertising,  etc. 

2.  £500  for  winner  of  partial  pharmacy  refit;  £250 
for  runner-up  with  plaques  for  both.  Shopfitter  to 
get  small  trophy  and  right  to  use  competition 
emblem  in  advertising,  etc. 

All  entrants  to  get  certificate  of  entry.  C&D  has 
the  right  to  publish  entries.  All  entries  to  be 
returned. 

Judging 

Judging  will  be  in  April,  1990  with  winner 
announced  in  C&D  by  May  31 . 
C&D  Editor  to  act  as  non-voting  chairman  of  a 
four-person  panel  drawn  from  the  pharmaceutical 
profession  and  shopfitting  industry. 
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CHARGE  UP  1 
CUSTOMERS'  BA 

(IT'LL  PUT  NEW  LIFE 


■■r     p  ■    m  i  m    j^-  ... 


'apsules 


There's  nothing  like  a  healthy  profit 
to  give  you  a  bit  of  a  boost. 

So  imagine  how  much  better  you'll  feel 
after  a  whole  month  of  this  exclusive  offer. 

Even  though  we're  sole  distributors, 
you  don't  have  to  be  a  UniChem  member 
to  enjoy  the  benefits. 

Non-members  can  order  direct  from 
their  own  wholesaler,  unless  they're  not 
participating.  In  which  case,  simply  deal 
with  us  direct. 

Either  way,  make  sure  you  get  your 
fair  share.  It'll  do  you  a  power  of  good. 


PARTICIPATING  WHOLESALERS  PHARMATON 

EVER  READY 

LYNTON  C  &  C 

CROYDON 

y/ 

y/ 

G.  D.  COOPER 

CROYDON 

y/ 

y/ 

NORAST 

RICHMOND 

y/ 

TATFORDS 

COSHAM 

yS 

y/ 

WALLACE 

SUTTON 

yS 

WEST  KENT 

CRAYI  ( )RI) 

HAMPDENS 

BROMLEY 

y/ 

^ 

SANGERS 

MAIDSTONE 

yS 

WEST  CHEM 

MARTLOCK 

y/ 

LOVERIDGES 

WIMBOURNE 

y/ 

yS 

VESTRIC 

BRISTOL 

y/ 

BARCLAYS 

LONDON 

yS 

RABINS 

LONDON 

s/ 

BUTLERS 

LEICESTER 

sS 

y/ 

RLE 

NOTTINGHAM 

y/ 

y/ 

R.  DANIELS 

Dl  RI'A 

y/ 

SANTS 

ST<  >kl' 

s/ 

y/ 

MAWDSLEY  BROOKS 

MANCHESTER 

y/ 

v/ 

MAWDSLEY  BROOKS 

BIRMINGHAM 

y/ 

y/ 

FOSTERS 

BURNLEY 

y/ 

UniChem 

UniChem  Ltd,  UniChem  House,  Cox  Lane,  Chessington, 
Surrey  KT9  1SN.  Tel:  01-391  2323 


BUSINESS  MANAGEMENT 


Stop  that  thief...  electronically 

Pharmacist  Harry  Ganz,  of  The  Garden  Pharmacy,  Covertt  Garden,  talks  about  his  experiences 

investigating  electronic  theft  alarms. 


The  interior  of  the  Garden  Pharmacy,  with  4ft  high  gondolas  to  discourage  pilfering 


When  we  first  designed  our  pharmacy  some 
years  ago,  security  against  customer  theft  was 
a  major  consideration  in  the  planning  stage. 

As  a  result,  the  shop  layout  was  kept  very 
simple,  with  the  central  gondola  units 
restricted  to  4ft  in  height  to  ensure  unimpaired 
visibility  from  all  points  in  the  shop.  Closed- 
circuit  television  with  panning  cameras  at 
either  end  of  the  shop,  was  installed  for 
supervision  from  the  office  or  dispensary.  In 
addition  to  this,  the  layout  of  the  merchandise 
was  such  that  all  fragrances  and  skin  care, 
which  as  a  group  are  always  the  most 
expensive  items  in  any  pharmacy,  were  all 
placed  on  shelving  behind  the  counters,  and 
inaccessible  to  the  public. 

Although  one  is  never  certain  of  the  exact 
percentage  loss  through  pilferage,  we  felt  that 
by  means  of  these  very  basic  precautions, 
major  losses  had  been  prevented. 
Nevertheless,  and  in  spite  of  the  fact  that  our 
shop  is  situated  in  an  up-market  shopping 
area,  theft  was  still  noticeable:  some  items, 
such  as  royal  jelly,  expensive  vitamins  and 
sunglasses,  were  always  a  prime  target  for  the 
shoplifters.  We  also  noticed  that  testers  often 
disappeared  from  the  counter,  and  although 
this  in  itself  does  not  represent  a  financial  loss, 
missing  testers  can  lead  to  lost  sales! 

Often,  lines  that  we  stoked  sold  too  slowly 
because  we  were  reluctant  to  put  them  on 
open  display  —  this  was  particularly  the  case 
with  perfume  special  offers,  which  are  often 
impulse  sales.  Some  good  selling  lines,  such  as 
good  sunglasses,  we  did  not  even  take  in 
because  we  felt  that  the  risk  of  loss  did  not 
justify  the  potential  profit. 

Eventually,  the  time  came  when  we 
decided  to  investigate  further  methods  of 
overcoming  our  problems.  The  obvious 
answer  was  some  form  of  security  tagging,  as 
is  widely  used  by  the  fashion  retailers. 
However,  when  it  came  to  actually  choosing 
the  right  systems,  we  encountered  many 
problems,  and  it  took  several  months  of 
research  before  we  made  our  choice. 

Security  tagging  can  be  divided  into  two 
main  categories:  radio  frequency  systems, 
and  magnetic  systems.  Both  of  these  consist 
of  a  tag  being  attached  to  the  merchandise, 
which  is  then  either  de-activated  or  removed 
at  the  till  at  the  time  of  payment.  Anyone 
trying  to  by-pass  the  system  will  cause  an 
alarm  to  sound  as  they  try  to  leave  the  shop. 
Obviously,  the  big  plastic  discs  used  by  the 
fashion  retailers,  and  familiar  to  everyone,  are 
hardly  suitable  for  use  on  the  typical  "hard" 
goods  found  in  pharmacies.  The  various 
security  companies  have  therefore  come  up 
with  an  equivalent  tag,  in  the  form  of  an 
adhesive  strip,  which  is  stuck  on  packs. 

The  radio  frequency  system  (such  as  that 
used  by  Senelco),  requires  a  special  gun  to  de- 
activate the  tags.  The  magnetic  systems  (such 
as  that  used  by  Meto  and  Knogo)  use  either  a 
magnetic  gun  or  a  magnetic  plate  fixed  next  to 
the  till,  to  deactivate  the  tags. 

The  first  company  we  looked  at  was 
Senelco.  We  considered  the  system  carefully 
but  were  deterred  by  several  factors:  firstly, 
the  tags  themselves  were  quite  expensive,  at 
about  9p  each.  They  were  not  suitable  for 


using  on  glass  bottles  containing  liquids,  as 
these  rendered  the  tags  ineffective.  Another 
problem  was  that  de-activation  of  the  Senelco 
system  was  a  two-handed  job:  one  to  hold  the 
gun,  and  one  to  hold  the  tagged  item;  bearing 
in  mind  that  many  customers  are  bringing  a 
basket  of  goods  to  the  till,  rather  than  a  single 
item,  we  decided  that  a  system  offering  one- 
handed  deactivation  must  be  an  advantage. 
Finally,  it  appears  that  radio-frequency 
systems  are  more  prone  to  false  alarms  than 
others,  and  it  is  essential  to  keep  false  alarms 
to  a  minimum  in  order  to  have  full  confidence 
in  the  equipment.  The  big  advantage  of 
Senelco  was  the  fact  that  the  width  of  the 
doorway,  and  hence  the  distance  between  the 
sensor  posts,  was  not  a  problem. 

Exploring  two  types  of  tagging 

The  next  company  we  looked  at  was  Meto, 
already  well  established  in  the  pricing-gun 
market,  but  very  new  to  the  security 
business.  On  the  face  of  it.  their  system 
seemed  ideal.  The  tags  doubled  as 
conventional  price  tickets,  and  can  in  fact  be 
dispensed  from  a  standard  pricing  gun. 
However,  when  it  came  to  setting  up  the 
system,  in  spite  of  four  attempts,  they  were 
unable  to  operate  it  successfully.  One  reason 
was  the  fact  that  our  doorway  is  44in  wide,  and 
this  was  more  than  Meto  could  cope  with; 
another  reason  was  that  the  engineers 
believed  that  there  was  too  much  external 
interference,  such  as  fluorescent  lighting. 

The  last  contender  was  Knogo,  who,  like 
Senelco  are  well  known  in  this  field.  The 
Knogo  tags  are  either  2  VL'in  or  4in  long, 
although  it  is  always  preferable  to  use  the 
longer  ones  whenever  possible.  They  are 
available  either  disguised  as  a  bar  code,  or 
simply  a  thin  line  of  foil  (l/10in  wide)  on  a  clear 
adhesive  strip;  in  practice,  we  found  the  latter 
type  more  suitable  as  they  did  not  obliterate 
any  writing  on  the  packaging  underneath.  The 
Knogo  system  was  eventually  set  up  in  our 
shop;   the   sensor  posts   (which  are 


approximately  5ft  high  by  2ft  wide),  were 
produced  to  our  colour  specification.  Some 
modification  was  needed  in  order  to  cope  with 
the  width  of  our  doorway,  but  I  can  offer 
nothing  but  praise  to  Knogo  for  their  efforts  at 
perfecting  the  system  for  us. 

So  what  of  the  results?  We  have  now  had 
the  system  installed  for  eight  weeks.  We 
decided  not  to  tag  any  items  under  £5  in  value, 
as  it  would  not  be  cost-effective;  neither,  for 
obvious  reasons,  did  we  tag  any  items  that 
were  inaccessible  to  the  public.  It  has  already 
been  very  noticeable  that  testers  are  no  longer 
disappearing,  sunglasses  have  all  been 
accounted  for,  and  our  royal  jelly  (which  we 
now  display  much  more  prominently)  has 
shown  a  dramatic  increase  in  sales.  The 
deterrent  effect,  and  I  for  one  would  rather 
deter  a  thief  from  stealing  rather  than  catch 
him  afterwards,  is  certainly  working:  we  have 
so  far  had  only  one  shoplifter  taking  an  item, 
and  making  a  run  for  it  (no,  we  didn't  catch 
him!). 

All  the  systems  that  we  examined  worked 
out  at  about  £35  per  week  rental.  Rental, 
although  slightly  more  expensive  than 
purchase,  seemed  to  us  to  be  the  better 
choice  as  it  offered  the  possibility  of  upgrading 
to  a  better  system. 

Another  factor  was  that  the  rental  is 
inclusive  of  maintenance,  which  would 
otherwise  be  an  extra  on  an  outright  purchase. 
The  only  additional  cost,  as  previously 
mentioned,  is  that  of  the  tags  (Meto  3p, 
Knogo  3-5p,  Senelco  9p).  Clearly,  with  these 
costs  in  mind,  these  systems  would  only  be 
viable  for  larger  pharmacies ,  or  those  who  feel 
their  losses  would  justify  the  expense. 

No  system  is  perfect  —  and  certainly  no 
substitute  for  staff  vigilance,  but  we  feel  we 
have  chosen  the  most  suitable  for  us.  It  now 
remains  for  us  to  wait  a  year  to  measure  the 
beneficial  effect  on  our  gross  profit  margin. 
Senelco  Ltd.  Tel:  0753 37722 
Meto  Ltd.  Tel:  01-751  6141 
Knogo  Ltd.  Tel:  062846414 
Securitag.  Tel:  01-251 1835 
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"My  business  is  profit 
my  stocks  are  comprehensive, 
my  customers  are  coming  back, 
my  buying  is  keen,  and 

I  know  the  products. 
Why  should  I  come  to  Chemex?" 


Because  it's  precisely  your  success  to  date  that 
makes  a  visit  to  Chemex  '89,  at  London's  Olympia 
on  September  24  and  25,  all  the  more  important. 

As  an  astute  pharmacist,  buyer  or  retailer,  you 
recognise  the  need  to  work  at  keeping  your  edge 
over  competitors  and  to  continue  building  your 
business  and  profitability. 

You  simply  cannot  get  the  full  market  picture  that 
you  need  from  reps  calling  and  company 
literature.  You  cannot  build  tomorrow  only  on 
what  you  know  today. 

Chemex  is  the  exhibition  uniquely  developed  to 
show  you  the  newest  products  and  services 
providing  the  greatest  opportunities  for  improving 
business.  Plus  the  equipment  and  services  to 
make  the  business  itself  run  better. 


At  Chemex  you  can  not  only  see,  but  compare 
and  choose  products  and  new  lines  that  increase 
turnover  and  give  keener  margins.  You  will  find 
brand  new  ideas  that  can  mean  exciting  new 
growth. 

And  you'll  get  some  wonderful  once-only  show 
offers. 

The  show  is  bigger  and  better  than  ever  before, 
with  a  host  of  new  and  established  company 
names  exhibiting  thousands  of  items.  Everything 
from  pharmaceuticals  to  nappies  and  cosmetics 
to  reading  glasses  . . .  from  OTCs  to  SLRs  and 
health  lines  to  gift  lines  . . .  and  much  more. 

So  make  a  date  for  Sunday  September  24th 
(there's  a  creche  area  for  children)  and  Monday 
the  25th.  Two  days  not  to  be  missed. 


CHEMEX  '89 

THE  NATIONAL  EXHIBITION  FOR  THE  RETAIL  PHARMACY 


'ganised 
9  Station 


by  MGB  Exhibitions  Lid,  Marlowe  House, 
Road,  Sidcup,  Kent  DA15  7ET.  Tel  01-302  8585 


National  Hall 
Olympia, 
London, 

Sunday 

September 

24  and 
Monday 
September 
25,  1989. 


ENTRY  IS  FREE.  SEND  FOR  YOUR  ADVANCE  TICKETS  NOW 
OR  TELEPHONE  THE  TICKET  HOTLINE  01-302  7215 


Please  send  me 
Name  


free  entrance  tickets  to  CHEMEX  '£ 


1 


Company 
Address  _ 


Send  to  Chemex,  MGB  Exhibitions  Ltd,  Marlowe  House, 


109  Station  Road,  Sidcup,  Kent  DA15  7ET 


EMICiH  | 

EXHIBITION 


AN 


c  xniai  i 


sponsored  by  CHEMIST  &  DRUGGIST 


C&D  INTERVIEW 


In  the 
driving 
seat 


Numark  managing  director  Terry 
Norris,  seven  days  into  his  new  job, 
spoke  to  C&D  about  his  plans  for  the 
group 

The  view  from  behind  the  wheel  of  a  company 
car  will,  for  the  next  30  days,  feature  large  in 
the  life  of  Numark 's  new  managing  director 
Terry  Norris. 

Next  week  he  goes  on  the  road  to  begin  a 
gruelling  four  week  tour  of  the  centres  and 
outposts  of  the  Numark  network.  He  wants  to 
shake  a  lot  of  hands  and  to  listen. 

The  introductory  work  should  not  be  a 
problem.  Terry  Norris  is  the  archetypal,  busy, 
commercial  Englishman.  He  sounds  like  he 
can  get  on  with  anyone,  likes  to  get  quickly  to 
the  point,  and  imparts  opinions  with  prudence. 

At  50,  but  with  boyish  features,  he  joins 
Numark  from  the  Sangers  photographic 
group.  He  was  commercial  director  there  and 
spent  ten  years  running  Image,  their  voluntary 
group  for  independent  photo-retailers. 

Last  week  he  had  a  first  chance  to  observe 
Numark  wholesalers  working  together.  They 
met  at  a  London  hotel  to  discuss  promotions . 
Before  Terry  Norris  took  his  seat  in  the 
meeting,  C&D  asked  him  about  his  hopes  for 
Numark,  but  firstly,  what  he  thought  his 
immediate  priorities  were,  given  the 
resignation  of  his  predecessor,  Trevor  Dixon. 

TN:  "Before  I  do  anything  else,  I  want  to 
hear  what  people  in  and  connected  with  the 
organisation  have  to  say.  I'll  be  travelling  the 
country  with  that  intent  in  August  and 
September.  There  are  no  serious  problems  at 
Numark  and  there  are,  undoubtedly,  reasons 
to  be  optimistic  which  far  outweigh  any  short 
term  difficulties.  I  think  all  the  necessary 
constituent  parts  of  the  business  are  already  in 
place  but  until  I  see  for  myself,  I'm  not  sure 
how  seriously  or  enthusiastically  they  have 
been  applied.  I  want  Numark  to  be  a  proactive 
business  organisation  and  to  get  away  from  the 
short  term  defensive  measures  which  have 
been  taken  over  the  last  two  years. ' ' 

C&D:  Is  morale  among  Numark  wholesalers 
and  retailers  at  a  low  point? 

TN:  "No.  At  any  one  point  in  time,  any 
business  must  face  problems  or  a  hurdle  to 
overcome.  They  will  be  dealt  with.  There  is  so 
much  to  go  for  in  the  1990's  and  we  have  a  long 
term,  secure  future.  In  Vestric  and  Unichem 
we  have  substantial  competitors  who  are  also 
seriously  planning  their  futures  and  the  way 
they're  going  to  go.  It  isn't  a  question  that  two 
are  going  to  succeed  and  one  is  going  to  fail. 
It's  a  very  large  market  place  and  the  clear 
objective  for  Numark  is  to  get  back  to  a  growth 
in  market  share  situation  " . 

C&D:  Is  Numark  handicapped  in  achieving 


that'  aim  because  members  can  put  self 
interest  first  if  head  office  comes  up  with 
something  they  don't  like? 

TN:  "  What  we  are  trying  to  do  is  to  weld  a 
much  closer  partnership  between  Numark 
central  office,  the  wholesaler  and  the  retailer. 
If  that  is  going  to  be  successful  it  will  demand 
more  commitment  from  each  party ' ' . 

C&D:  So  are  you  going  to  take  a  "firm" 
grip? 

TN:  "The  reality  of  life  today  is  that  in 
almost  any  circumstances,  except  perhaps  the 
armed  forces,  you  can't  tell  anyone  what  to 
do.  We  are  going  to  improve  communication 
so  that  plans  laid  will  clearly  reflect  the  feelings 
of  the  members.  This  will  build-up  confidence 
all  round.  I  think  people  will  become  more 
active  players  in  a  club,  even  if  they  know  that 
some  of  the  club's  rules  are  a  little  bit  of  a 
problem  for  them,  because  the  benefits  of 
being  part  of  it  vastly  outweigh  the  minor, 
individual  difficulties  they  get . ' ' 

C&D:  In  terms  of  policy  making,  how  will 
Numark  improve  the  services  offered? 

TN:  "  1 1  is  clearly  important  for  central  office 
to  be  able  to  offer  a  comprehensive  range  of 
services  which  are  of  real  value  to  members. 
We  must  remember  that  all  the  people  we  are 
dealing  with  run  their  own  businesses,  so  what 
is  offered  has  got  to  have  a  tone  of  credibility 
and  authority.  I  want  the  attitude  at  central 
office  to  be  that  we  are  there  to  improve 
members  short  and  long  term  profitability.  We 
have  to  sell  our  services  to  them" . 

C&D:  How  do  you  see  new  technology 
fitting  into  Numark's  future? 

TN:  "As  I  understand  it,  some  of  our 
wholesale  members  have  already  moved  into 
the  market.  But  I  think  that  purely  in  terms  of 
computers,  it's  an  area  where  Vestric  and 
Unichem  are  ahead.  The  question  of 
computerisation  in  a  retail  environment  is 
getting  a  greater  importance.  If  you  actually 


believe  retailing  in  the  future  is  going  to  be 
about  more  and  better  use  of  information,  then 
computers  are  vital.  Of  course,  it's  capital 
intensive  and  it's  up  to  you  to  get  the  best  out 
of  them:  to  get  objective  information  about 
your  sales,  stock  turn,  and  what's  selling  and 
what  isn't.  Shops  make  expensive 
warehouses.  I'd  like  to  think  computerisation 
is  a  realistic  option  for  the  small  independent. 
Yes,  up  until  now  it  has  been  a  big  store 
activity.  But  Boots  have  made  great  strides  in 
this  area  and  I  think  EPoS  and  the  like  is  now 
filtering  down  to  their  smaller  stores ' ' . 

C&D:  What  about  own  brand  development? 

TN:  "It's  in  everyone's  interest  within  the 
organisation  to  treat  our  own  brand  more 
seriously  than  has  been  the  case  before.  Own 
label  will  only  work  if  you  have  the  volume  and 
2,000  Numark  members  have  to  support  it 
from  day  one.  It  has  to  be  a  quality  product,  at 
the  right  retail  price  point,  and  have  a  high 
enough  margin  in  cash  gross  profit  to 
encourage  the  wholesaler  and  the  retailer  to 
take  it  seriously.  Marketing  strategies  have  to 
be  planned  as  if  it  were  a  major  brand  launch ' ' . 

C&D:  How  will  you  get  the  best  out  of 
Numark's  relationships  with  manufacturers? 

TN:  "Our  relationships  are  of  a  high  order. 
But  you  have  to  ask  yourself,  how  do  you  best 
pull  together  several  hundred  millions  of 
pounds  worth  of  buying  clout?  The  answer  is 
that  you  don't  have  to  be  rude  or  punch 
someone  on  the  nose,  it  means  carefully 
working  together.  Suppliers  do  not  want  to 
see  a  concentration  of  ownership  in  too  few 
hands.  Manufacturers  see  pharmacists  very 
much  as  the  professional  retailer.  It's  in  their 
interest  and  Numark's  to  see  that  pharmacies 
remain  independent  as  far  as  possible.  My 
challenge,  and  Numark's,  is  to  assist  retail 
pharmacists  in  making  their  businesses  more 
profitable.  We  need  to  keep  them 
independent". 
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POSTBA 


Bemused! 

I  was  somewhat  amused  to  note 
that  on  two  consecutive  pages  of 
Chemist  &  Druggist  recently 
there  were  no  less  than  seven 
abbreviations  in  the  headlines 
alone.  One  wonders  what  a 
layman  would  make  of  it  all  — 
PSNC,  PMR,  DoH,  ADR,  CSM, 
GP,  BP. 


S.  Howard,  BSc,  MPS 

Sheffield 


Well  done 


but... 


Congratulations  to  Messrs  Page 
Bros  of  Norwich  on  winning  an 
award  for  their  absolute  accuracy 
in  the  typesetting  of  the  March 
1989  edition  of  the  British 
Formulary. 

Perhaps  if  the  Department  of 
Health  had  requested  enough 
copies  from  the  Pharmaceutical 
Press  to  enable  every  pharmacy 
contractor  to  receive  their  BNF, 
we  should  all  have  been  able  to 
appreciate  the  typesetter's  skill. 

Oxfordshire  FPC  received 
insufficient  copies  to  go  round  and 
supplies  were  rationed  according 
to  the  whim  of  the  chairman  of  the 


FPC.  I  am  interested  to  establish 
how  extensive  the  problem  is 
nationwide. 


A.  Trinder 

Chairman,  Oxfordshire  LPC 


Temazepam 
confusion 

Over  the  past  several  months  it 
has  been  reported  in  the 
pharmaceutical  Press  that 
temazepam  capsules  can  be 
abused  by  drug  addicts.  There 
have  been  several  cases  of  theft  of 
the  bulk  capsules.  In  consequence 
the  Department  of  Health  made 
contact  earlier  this  year  with  all 
UK  holders  of  a  product  licence 
for  temazepam  capsules. 
Companies  were  requested  to 
develop  as  quickly  as  possible  a 
dosage  form  that  is  equivalent  to 
the  present  capsule  but  which 
does  not  allow  the  possibility  of 
abuse  (C&D  last  week). 

Thomas  Kerfoot,  together 
with  the  other  holders  of  product 
licences  for  temazepam  capsules, 
are  engaged  in  developing  a  new 
capsule  formulation.  It  has  been 
promised  by  the  Department  of 
Health  that  this  new  formulation 
will  be  accorded  a  '  'fast  track"  in 
terms  of  its  licensing.  The 


ADVANCE  INFORMATION 


Society  of  Cosmetic  Scientists. 

Diploma  course  in  Cosmetic  Science, 
at  The  Polytechnic  of  Central  London. 
Starts  September  25.  CTPA 
scholarships  available.  Applications 
before  September  14.  Details  and 
forms  from  the  general  secretary  on 
0582  26661. 

IBC    Financial    Focus  Ltd. 

"Electronic  data  interchange  (EDI): 
ithe  changing  pattern  of  business",  a 
iconference  at  the  Regent  Crest  Hotel, 
London  Wl  on  September  25-26. 
Fees  £557.75.  Details  from  Susan 
Raymond  on  01-637  4383. 

Society  for  Drug  Research. 

'Leukotrienes",  a  symposium  at  The 
School  of  Pharmacy,  Brunswick 
Square,  WC1  on  September  28  at 
9.30am.  Fee  for  non-members  is  £15; 
contact  Mrs  Cavilla  on  01-581  8333. 

The  Institute  of  Packaging.  "QA 

and  QC  for  pharmaceutical,  toiletry 
and  cosmetic  packaging",  a 
:onference  at  Fisons'  lecture  theatre, 
Loughborough  on  October  4  at 
9.15am.  Fees  £126.50  (members), 
£143.75  (non-members).  Contact  the 
education  officer  on  0664  500055. 

The  Anticipatory  Care  Teams 

Conference  "Act  now  on 
cardiovascular  disease:  teamwork  in 
primary  care,"  will  be  held  at  York 
University  on  7-8  October.  Lectures 
ind  workshops  will  cover: 
rardiovascular  disease  prevention, 
eamwork  in  practice,  protocols  for 
screening,  cholesterol  management, 
patient  education  and  communication 


and  the  use  of  records  and 
performance  reviews.  Fees:  £75 
(residential),  £50  (non-residential),  £5 
conference  dinner.  Contact  Teresa 
Bahu  on  0865  817541. 

Clinical  Trials  in  Perspective,  a 

meeting  organised  by  the  RPSGB,  for 
pharmacist  and  technicians,  to  be  held 
at  the  Lansdown  Grove  Hotel,  Bath  on 
October  16-17.  Fees  -  RPSGB 
members  £430,  non-members  £480. 
Details  from  Mr  R.E.  Marshall  on 
01-735  9141  ext  287. 

Spectra  Retail  Concepts  Ltd. 

Conferences:  "Streamlining  the 
merchandise  flow",  at  the  Regent 
Crest  Hotel,  London  Wl  on  October 
24-25;  "Executive  information 
systems  in  retailing",  at  the  Royal 
Westminster  Hotel,  London  on 
October  19;  "Opportunities  from  the 
application  of  knowledge  based 
systems  in  retailing",  at  the  Cafe 
Royal,  London  on  November  26. 
Details  from  Spectra  on  0734  320177. 

National  Pharmaceutical 
Association  training  department 

has  announced  the  following  courses 
for  pharmacists,  managers  and  pre- 
registration  students,  this  Autumn: 
"Drug  tariff;  oxygen  therapy;  inhalers 
and  nebulizers"  in  London  on  October 
3;  "Profit  builders",  a  series  of  seven 
evening  training  sessions  in  Oxford  on 
October  11 , 18  and  25,  and  November 
8,15,  22  and  29;  "Merchandising  for 
profit"  in  Nottingham  on  October  26 
and  27;  "Profit  from  people"  in 
Norwich  on  November  7  and  8. 


intention  is  that  the  new 
formulation,  which  will  not  allow 
abuse,  will  be  available  in  the 
Spring  of  1990.  In  the  same  time 
the  existing  products  will  all  be 
withdrawn. 

In  an  article  in  a  recent  issue  of 
the  weekly  medical  publication  GP 
News,  it  was  intimated  that 
capsules  are  being  withdrawn  now 
and  that  in  prescribing  they  should 
be  replaced  by  tablets.  We  would 
advise  you  that  no  such  edict  had 


been  issued  by  the  Medicines  ] 
Control  Agency,  nor  to  the  best  of 
its  knowledge  by  the  Home 
Office.  Its  programme,  and  that  of 
the  manufacturers  of  tamezepam 
capsules,  still  foresees  a  change  to 
the  new  formulation  in  the  Spring 
of  1990. 


C.A.  Savage 

Managing  director,  Thomas 
Kerfoot  &  Co  Ltd 


Vantage  and  Reckitt  &  Colman  have  developed  a  new  training  video  for 
introduction  in  this  Autumn 's  programme  of  Vantage  seminars.  The 
video  emphasises  the  value  of  product  knowledge  and  focuses  on  the 
'  'questioning  technique ' '  to  assist  customers  in  their  choice  of  OTC 
items ,  say  AAH  Pharmaceuticals.  The  video  is  handed  over  by  Reckitt 
&  Colman 's  national  account  manager,  Russell  Savage  (far  left)  to 
I  'antage  training  controller  Ken  Howells  (far  right)  watched  by  AAH 
Pharmaceuticals  marketing  director  Alan  Turner  (second  right)  and 
Reckitt  &  Colman 's  sales  and  marketing  director  Bryan  Arthey 


mm 


vm  vm  >n 


salmon  pure 

.^^^      fish  I  oil  capsules 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon 

Salmon  Pure  fish  oil  has  the  richest  source  of  0mega-3.  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 

Distributed  by 
Health  Laboratories  Ltd 
Bayford  Industrial  Estate,  London  E8  3SE 
Tel:  01-985  8211/2   Fax:01-985  2953 
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SUSS  NEWS 


Dodd  talks 
tough  at 
interims 

Unichem's  chief  executive  Peter 
Dodd  told  C&D  this  week  that  the 
friendly  society  is  on  course  for 
another  record  profit  year  and 
competitors  '  'are  going  to  have  to 
take  the  severe  rationalisation 
measures  which  they  have 
foolishly  avoided  for  far  too  long' ' . 

His  prediction  comes  on  the 
back  of  half  year  figures  to  June  30 
which  show  sales  up  14  per  cent  to 
£377m  on  the  same  stage  last 
year.  No  profit  figures  are  given 
by  Unichem  at  the  interim  stage 
but  Mr  Dodd  says  the  sales  figues 
are  "excellent"  and  reflect  "the 
indisputable  strength  of  the 
business". 

He  was  "particularly 
encouraged"  to  have  beaten  the 
1988  record  despite  the  adverse 
rulings  of  the  OFT  and  MMC  on 
the  share  incentive  scheme  and 
the  "spoiling  tactics  which  our 
rivals  persist  in  attempting." 

Mr  Dodd  was  also  pleased 
with  the  14  per  cent  increase 
when  compared  with  the 
Department  of  Health  figures  for 
the  first  four  months  of  the  year. 
They  show  a  drop  of  1 .4  per  cent 
in  the  number  of  prescriptions  and 
a  rise  in  overall  value  of  only  7.4 
per  cent. 

Lloyds  sell 
brand  names 

Lloyds  Chemists  pic  have  sold  the 
trading  names  Lullaby  and  Suivie 
to  the  paper  and  tissues  specialists 
Legem  Products  Leceister  Ltd. 

Legem  have  subsequently  set 
up  a  new  business  called  Lullaby 
UK  Ltd.  It  is  being  run  by  Keith 
Scrivens,  the  former  sales 
director  of  Merrell  and  Pardoe, 
the  old  Lloyds  owned-subsidiary 
which  previously  controlled  the 
brands. 

ColourCare  International  have  acquired 
the  photoprocessing  business  of 
Developing  and  Printing  Ltd. 


Boots  close  in 
for  the  DIY  ki 


Only  a  bid  from  an  as  yet  unseen 
third  party  appears  to  stand 
between  Boots  and  Ward  White, 
the  DIY  to  motorspares  prize  they 
value  at  £900m. 

The  deadline  on  Boots' 
revised  offer  of  445p  per  share 
falls  next  Tuesday  (22)  and  Ward 
White's  chairman  Philip  Birch  said 
last  week  that  his  attempts  to  fund 
a  leverage  buyout  have  failed. 

Ward  White's  shares  fell  lOp 
on  that  announcement,  dropping 
to  446p,  just  a  penny  more  than 
the  hostile  price. 

Boots  responded  by  picking  up 
a  further  7 . 3  per  cent  of  WW  to  go 
to  19.8  per  cent  and  then,  at  the 
beginning  of  this  week,  pushed 
their  stake  another  7  per  cent  to 
stand  27  per  cent,  just  below  the 
maximum  they  are  permitted  to 
purchase. 

A  Ward  White  statement 
following  the  failure  of  their 
buyout  talks  said  "detailed  and 
extensive  discussions  with  a 
number  of  parties  have 
established  that  in  the  current 
state  of  the  debt  markets  it  is  not 
possible  to  create  leveraged 
proposals",  (see  p253  last  week). 

Analysts  say  Mr  Birch's 
problem  was  one  of  timing. 
Leveraged  buyouts  are  expensive 
and  involve  large  amounts  of  debt 
and  the  high  levels  of  interest 
rates  that  exist  at  the  moment 
have  put  a  squeeze  on  cash  flow, 
making  interest  payments  that 
much  harder  to  meet. 

But  Ward  White  are  not  giving 
up  without  a  fight.  Their  final 


defence  document  came  out  last 
week  with  interim  pre-tax  profits 
forecast  of  £34. 2m,  23.5  per  cent 
up  on  the  same  period  last  year. 

The  revised  estimate  is  for  the 
six  months  to  July  31  and  tops  the 
early  forecast  issue  by  £1 .2m.  It  is 
also  broken  down  by  divisions  and 
shows  Halfords  with  operating 
profits  up  56  per  cent  to  £9. 7m  — 
a  startling  performance  given  the 
general  gloom  in  the  retail  sector 
-  on  sales  up  29  per  cent  to 
£110.2m. 

The  DIY/home  improvements 
business  benefits  from  a  first  time 
contribution  from  AG  Stanley  but 
suffers  slow  growth  at  Payless. 

Divisional  operating  profits  are 
up  23  per  cent  to  £19. 2m  on  sales 
up  36  per  cent  to  £181 .3m. 

Boots'  merchant  bankers 
Kleinwort  Benson  issued  a 
statement  after  the  results 
forecast,  saying:  "The  defence 
document  tells  us  nothing 
unexpected.  We  know  that  Ward 
White  had  one  good  business  in 
Halfords  and  that  the  rest  were 
struggling". 

In  the  light  the  failure  to  get 
buyout  financing,  analysts  are 
predicting  a  successful  outcome 
for  Boots  on  Tuesday. 
■  A  footnote  to  the  City 
punditary  surrounding  the  Boots 
bid  appeared  in  The  Sunday  Times 
last  week.  Their  sources  suggest 
that  Kingfisher  Holdings,  parent 
group  of  DIY  giant  B&Q  and 
Woolworths,  will  at  some  stage 
make  a  bid  for  Boots  if  the  Ward 
White  bid  is  successful. 


Boots  fined  for  non-EPOS 
overcharging  in  Devon 


Pricing  mistakes  cost  Boots 
£4,300  in  fines  at  a  magistrates 
court  in  Devon  last  week. 

Boots  admitted  17  offences  of 
over  charging  at  stores  in 
Holsworthy,  Tiverton  and 
Axminster.  A  company 
spokesman  told  C&D  this  week 


"The  case  concerned  stores 
where  EPOS  scanning  systems 
are  not  fitted  and  were  the  result 
of  human  errors". 

Tiverton  Magistrates  Court 
was  told  that  the  company  has 
recently  introduced  a  new  price 
checking  system  nationally. 


Macarthy  buy 
three  Hants 
pharmacies... 

Macarthy  pic,  this  week 
announced  the  acquisition  by 
Savory  &  Moore  Ltd  of  three 
retail  pharmacies  operating  in 
Totton,  Hampshire. 

The  pharmacies  were  bought 
from  pharmacist  Neville  R  Hunter 
for  £650,000  cash  plus  stock  at 
valuation.  This  brings  the  total 
number  of  Savory  &  Moore 
pharmacies  to  179. 

Macarthy  chief  executive  Ian 
Parsons  said;  "We  see  this 
acquisition,  adjacent  as  it  is  to  the 
traditional  heartland  of  Savory  & 
Moore,  as  one  of  a  series  of  steps 
which  will  contribute  to  the  future 
growth  and  profitability  of  Savory 
&  Moore,  particularly  when 
coupled  with  the  programme  for 
implementation  of  our  new 
retailing  formats  for  retail 
pharmacies  which  we  started 
earlier  this  year". 

Macarthy  shares  moved  up  lp 
to  272p  after  the  announcement. 

...As  Ward 
reshuffle 
nears  end 

Macarthy  this  week  filled  the 
vacancy  in  their  retail  division 
created  by  Ian  Parons'  promotion 
to  chief  executive. 

His  old  post  as  managing 
director,  retail  division  goes  to 
Cameron  Scott.  He  joined  in  1987 
and  made  his  name  running  the 
Lifecycle  business. 

Cameron  Scott  will  be 
supported  by  Bob  Shaw  who  has 
been  appointed  deputy  managing 
director.  Mr  Shaw  will  continue  to ; 
hold  the  position  of  divisional 
finance  director. 

The  reshuffle,  caused  by  the 
departure  of  Nicholas  Ward,  will! 
be  completed  when  Cameron 
Scott's  former  position  as 
merchandise  director  is  filled.  He 
will  cover  in  the  meantime. 
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Smith  &  Nephew  up  18pc 
but  feel  NHS  pinch 


Unilever 
steady  in 
Europe 

Unilever,  currently  the  most 
acquisitive  company  operating  in 
pharmacy  with  33  deals  in  1989, 
reported  half  year  figures  this 
week  showing  turnover  up  1 1  per 
cent  to  £9, 161m. 

Operating  profits  moved  up  16 
per  cent  to  £825m.  Chairman 
Michael  Angus  says  Unilever  have 
made  modest  growth  in  European 
markets  and  volume  growth  and 
profitability  improved  in  the  latter 
part  of  the  period. 

"Given  no  unfavourable 
economic  developments,  we 
believe  that  the  performance  of 
the  business  will  be  maintained 
throughout  the  year",  he  said. 

Starman 
Toiletries  fire 

\  fire  seriously  damaged  the 
Starman  Toiletries  plant  in 
\ughton,  Lancashire,  last  Friday 
afternoon. 

The  fire  started  in  the 
:ompany's  production  area. 
Company  director  Dennis 
Vlarsden  told  C&D  he  thinks  a 
;park  from  a  boiler  ignited  fumes 
luring  a  chemical  mixing  involving 
icetone. 

No  one  was  hurt  but  18  fire 
ingines  and  75  firemen  were 
:alled  to  fight  the  blaze,  and  local 
)eople  had  to  be  evacuated  from 
he  area. 

Starman  produce  a  number  of 
oiletries  including  bubble  baths 
ind  supply,  among  others,  Lloyds 
Chemists. 

Mr  Marsden  said  staff  are 
vorking  furiously  to  get  the 
>usiness  back  on  its  feet  and 
ontract  suppliers  will  be  used  to 
over  their  orders. 


■olgate  Palmolive  have  moved  to: 
iuildford  Business  Park, 
diddleton  Road,  Guildford, 
iurrey  GU2  5LZ.  Tel:  0483 
102222.  Fax:  0483  303003. 


Smith  &  Nephew  reported  pre- 
tax profits  up  18  per  cent  to 
£64. 4m  in  interim  results 
published  last  week. 

The  company  singled  out 
increased  sales  of  Niva  and  Simple 
products  and  strong  sales  of 
surgical  gloves  (boosted  by  fears 
of  AIDS)  in  the  period  under 
review. 

Turnover  was  up  20  per  cent 
to  £320. 7m  though  S&N  say  the 
figures  have  been  boosted  by 
favourable  exchange  rates. 
Stripped  out,  that  leaves  sales 


Statim  Finance  Ltd  are  offering  a 
"Professional  Expenses  Security 
Plan"  for  AAH  customers. 

The  new  scheme  —  devised 
by  Zurich  Life  —  is  designed  for 
pharmacists  and  other 
professional  people  who  have  a 
responsibility  to  ensure  that  in  the 
event  of  disability,  through 
sickness  or  injury,  their  business 
will  continue.  In  this  situation, 
most  pharmacists  would"  have  to 
incur  the  costs  of  hiring  a 
pharmacy  manager  or  locum. 

The  plan  is  said  by  Statim  to  be 
a  permanent  health  insurance 
policy  which  enables  the  policy 
holder  to  make  repeated  claims 


Young  people,  and  particularly 
girls,  are  the  worst  offenders  for 
shop  theft,  according  to  a  new 
Government  report. 

The  Home  Office  Crime 
Prevention  Unit's  annual  report 
says  in  the  juvenile  category, 
females  are  more  likely  to  offend 
on  a  seven  to  one  average. 

Peer  group  pressure  is  said  to 
explain  some  of  the  activity  and 
crime  prevention  work  in  schools 
helps  reduce  this,  the  report  says. 


running  15  per  cent  higher  than 
this  time  last  year. 

Chief  executive  Eric  Kinder 
said  the  group  is  being  affected  by 
the  NHS  efficiency  drive  which  is 
cutting  back  stocks.  He  thinks 
demand  will  be  flat  for  24  to  36 
months. 

Mr  Kinder  said  progress  in 
their  UK  pharmaceutical  division 
was  "excellent"  with  sales  of 
ophthalmic  products  particularly 
strong. 

Earnings  per  share  rose  1 1  per 
cent  to  4.4p. 


without  the  insurer  cancelling  the 

policy. 

Statim  say  cover  includes  the 
payment  of  those  professional 
expenses  which  arise  when  the 
pharmacist  is  not  able  to  work  due 
to  disability.  Therefore,  when  the 
pharmacist  recovers,  there  will 
still  be  a  business  in  existence. 
The  plan  is  not  intended  to  replace 
personal  income  when  disabled. 
Benefits  and  premiums  will 
increase  in  line  with  the  Retail 
Prices  Index  to  ensure,  say 
Statim,  that  the  protection  is  not 
"eroded  by  inflation". 

Details  from  Roger  Tulk,  Tel: 
0703  770921. 


APTS,  the  association  which 
represents  commerce  and  trade  in 
debate  on  the  matter,  told  C&D 
this  week  that  retail  theft  has  been 
declining  over  the  last  two  years. 

However,  the  association  is 
concerned  that  a  run  down  in 
Government  spending  on  crime 
prevention  will  reverse  the  trend. 
It  wants  prevention,  not  cure. 

C&D  contains  a  special 
feature  on  security  tagging  and 
theft  detection  on  p228  this  week. 


Hampstead 
pharmacy 
move 

Stamps  Pharmacy  in  Hampstead 
Village  has  been  acquired  by 
Labguard  Ltd  and  has  moved  to 
new  shop  premises  in  the  same 
street. 

Labguard  is  a  north  London 
pharmacy  chain,  with  branches  in 
Kenton,  Kingsbury  and  Radlett. 

The  new  premises  provides 
600  sq  ft  on  the  ground  floor  and 
550  sq  ft  of  basement  storage.  It  is 
held  on  a  lease  for  25  years  from 
November  1980,  with  five  yearly 
rent  reviews.  A  premium  of 
£80,000  was  paid. 

Surveyors  Teacher  Marks 
Deal  acted  for  Labguard.  The 
previous  Stamps  shop  is  vacant 
and  up  for  sale.  It  consists  of  a 
shop  with  a  flat  over  which  are 
both  currently  vacant,  and  the 
property  is  either  for  sale  freehold 
with  vacant  possession. 

Trade 
marketing 

The  Trade  Marketing 
Consultancy  Ltd,  set  up  in  London 
last  week,  is  to  have  Barry 
Albone,  ex-head  of  trade 
marketing  at  Colgate-Palmolive 
UK,  as  managing  director. 

Speaking  at  the  launch,  Mr 
Albone  said  that  few  companies 
have  recognised  the  importance  of 
trade  marketing,  which  translates 
marketing  stragety  into  specific 
business  strategies  and  plans  for 
the  retail  trade,  and  promotes  co- 
operation between  manufacturers 
and  buyers. 

With  the  increasing 
concentration  and  sophistication 
of  retailers,  which  is  being  further 
stimulated  by  the  advent  of  1992, 
the  company  believes  that 
marketing  strategies  will  need  to 
be  orientated  more  than  ever  to 
the  retail  trade  as  well  as  the 
consumer. 

The  company  will  be  based  in 
London  W2.  Tel:  01-723  4388. 


Young  shop  theft  concern 


New  insurance  plan 
from  Statim 
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APPOINTMENTS 


CHEMIST& 

DRUGGIST 

ADVERTISEMENT  SALES  EXECUTIVE 

Chemist  &  Druggist  has  an  exciting  and  challenging 
career  opportunity  for  an  ambitious  sales  executive  who 

can  demonstrate  proven  sales  ability. 
You  must  be  a  good  communicator  with  a  professional 
approach  and  enthusiasm  for  a  competitive  market 
situation  which  involves  dealing  with  sophisticated 
industry  clients  and  main  London  agencies. 
Candidates  will  ideally  have  direct  sales  or  marketing 
experience  involving  the  pharmaceutical/toiletries 
industries,  or  an  excellent  record  in  retail-orientated 
magazine  publishing. 
This  appointment  is  vitally  important  to  the  future  of  the 
magazine.  If  you  have  what  it  takes  to  sell  the  market 

leader,  we  offer  a  competitive  salary,  commission 
structure,  company  car  and  the  benefits  appropriate  to 
a  major  publishing  company. 
Please  write  with  full  cv  to  Mrs  Carol  Edwards, 
Personnel  Manager,  Benn  Publications  Limited, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Benn 


SALES  MANAGER 

Weleda  (UK)  Ltd.,  leading  manufacturers 
of  homoeopathic  and  natural  medicines 
and  natural  toiletries,  require  a  Sales 
Manager  —  ideally  with  experience  in  a 
similar  position  in  the  chemist  and/or 
health  food  trade. 

Applicants  should  possess  excellent 
communicative  and  presentation  skills 
to  enable  them  to  motivate  the  sales 
force  and  maintain  and  improve  business 
with  National  Key  Accounts.  Full  product 
training  will  be  given. 

A  salary  commensurate  with  the  position 
along  with  the  usual  fringe  benefits  will 
be  offered  to  the  successful  applicant. 
Full  career  and  personal  details  should 
be  sent  in  confidence  to: 

Mrs  P.  Viner,  Weleda  (UK)  Ltd., 
Heanor  Road,  Ilkeston, 
Derbyshire  DE7  8DR. 


AGENTS 


CHEMIST 

WITH  EXPERIENCE  IN  COSMETICS  AND 
TOILETRIES  REQUIRED,  FULL  OR  PART  TIME. 

HANDSOME  SALARY  OR  PROFIT  SHARING 
(RETIRED  CHEMIST  CONSIDERED)  FOR  SMALL 
NORTH  LONDON  FIRM  WITH  FACILITIES  FOR 
EXPANSION. 

RING  01  886  7223  EVENINGS  ONLY 


HIGH  CLASS  SUNGLASSES 
UK  AGENT  REQUIRED 

A  European  Manufacturer  of  Sunglasses  of 
the  highest  optical  quality  and  exclusive 
styles  requires  an  agent  in  the  UK  for  the 
pharmacy,  beauty  and  retail  trade 
market  sector. 

Write  in  confidence  with  details  to 
Box  C&D  3339 
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SHADOW  LABELLING  /  99  ^ 
SHADOW  PLuT~/?l99"Jj^B 

PATIENT  RECORDS  X70Q^jjj| 
PATIENT  RECORDS  PLUS  X  399^! 


SHADOW  CONTROL  DOSAGE 


BUSINESS  OPPORTUNITIES 


FREELANCE  WINDOW  DRESSER 

LET  ME  IMPROVE  YOUR  CUSTOMER  FLOW  WITH 
EYE  CATCHING  WINDOW  DISPLAYS. 
ISPECIALISE  IN  PHARMACY,  PERFUMERY, 
GIFTS  &  COSMETICS. 

PHONE:  01  421-2803 


BUSINESS  WANTED 


CONSIDERING  SELLING? 

MOSS  CHEMISTS  are  a  large  private  company 

controlled  by  Pharmacists  with  a  positive 
professional  approach.  We  are  expanding  rapidly 

and  wish  to  hear  of  pharmacies  or  groups  of 
pharmacies  for  sale  with  preference  given  to  those 
in  South  East  England  with  a  minimum  turnover  of 
£300,000.  Freeholds  purchased.  Please  write  or 
telephone  in  strictest  confidence  to  REF  C&D. 

Mr  B.M.  Andrew,  MPS,  Managing  Director,  Moss 


CHEMSTS 


Chemists,  Fern  Grove,  Feltham, 
Middlesex  TW14  9BD. 
Tel:  01-890  9333  (daytime) 
04865  3013  (evenings). 


lur  nursing  home  business1 


SHADOW  HOSPITAL  /249s^ 


COMPLETE  PATIENT  RECORDS  SYSTEM  Xl,395s 


fcSCJJF-  I 


9  7  Waterloo  Place 
Leamington  Spa 
CV32  5 LA 
09^6  336485 


hardware  h  <.ot1w«re 


a  division  of  Ima^t  Micro  Systems  Ltd. 


LABELS 


QUALITY  LABELS 

IN  14  ™YS^ 

^BSt'  OFFER  APPLIES  TO  _ 

SHH3 


PARK  PRINTING  PLEDGE  , 


PARK  PRINTING 

63  GREAT  HOWARD  ST 
LIVERPOOL  L3  7DL 
FAX  051-298  143? 


OFFER  APPLIES  TO 
Uk  MAINLAND  ONLY 


051-298 1828 


LABELLING  SYSTEMS 


OR  A  LABEL  PC 

"The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility . 

*  Complete  systems  or  software  only . 
For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester  M25  8WB. 
ENQUIRIES:  061-773  7909 


John  Iticttardion 
Computers  Ud 


►  In  Pharmacy  Labelling 
In  Aulo-Order  Slock  Control 


►  In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drag  interactions 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 


PRODUCTS  &  SERVICES 


]in*ui( 


SCREEEMET  ARTS1 
LIMITED 

SILK  SCREEN 
PRINTERS 

Quality  silk  screen  printing  on  all  types  of  bottles, 

caps,  tubes,  cans  etc  ,  point-of-sale  material, 
laminates  and  plastics.  Single  or  multiple  colours 

•  FAST  SERVICE 

•  QUANTITIES  LARGE  OR  SMALL 

•  TOP  CLASS  PRINTING 

•  ART  WORK  AND  DESIGN 
DEVELOPMENT  SERVICE 

9 Garman  Road,  London  N170UR 
Tel:  01-801  3171  Fax:  01  885  2955 


ARMANI 
SECURITY  LTD 


Specialists  in  alarm  systems,  access 
control,  CCTV,  door  entry,  intercom 
systems,  locks,  safes  and  security 
lighting.  Central  station  monitoring 


Special  offer  on  closed  circuit  TV  systems  installed  for  as  little  as  C469 

39  BEECHW00D  RISE,  WATFORD.  HERTS.  W02  5SE.  TEL:  0923  54841; 
CAR:  0860  202126;  24hr  EMERGENCY  0279  451662 


SHOPFITTING  &  CONTRACTING 

DISCOUNTLONDON  AND  HOME  COUNTIES 
FOR  LATEST  SERIES  2000  PHARMACY  SHOP 

EQUIPMENT 
backed  by  RELIABLE  &  COMPLETE  CONTRACT 
SERVICE 
FOR  DETAILS  OF  OFFER  PHONE 
01-328  9628 
28  NOTTINGHAM  PLACE  LONDONW1M3FD 
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STOCK  FOR  SALE 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 


CO-PROXAMOL  OVAL  100 

DIPYRIDAMOL  100MG  100 

ERYTHROMYCIN  250MG  500 

ERYTHROMYCIN  500MG  100 

GLIBENCLAMIDE  5MG  1000 

IBUPROFEN  400MG  1000 

MIANSERIN  10MG  100 

MIANSERIN  20MG  100 

MIANSERIN  30MG  100 


PLUS  FURTHER  REDUCTIONS 


0.65 
4.30 

13.99 
6.90 
4.99 

10.18 
4.99 
9.99 

14.99 


Subject  to  availability 


THE  FILM  MAN 

DAVE  ROTHWELL 


Konica  110/12 
Konica/Fuji  110/24 
Konica  135/12 
Konica  135/24 
Kodak  Gold  110/24 
Kodak  Gold  135/12 
Kodak  Gold  135/24 
Kodak  Gold  135/36 


70p 
85p 
80p 
£1.05 
£1.25 
0/D  75p 
from  £1 .65 
£1.85 


Kodak  VPS  135/36  Oct '89  £2.25 


110/24  from 
135/24  from 
135/36  from 
126  from 
Disc  from 
E 180  Video  Tape 
120  from 


70p 
85p 

£1.00 
40p 
40p 

£1.75 
75p 


ROLL  PAPER  FOR  MINILABS  SUPPLIED 
Polaroid,  Kodak,  Fuji,  Agfa  all  at  good  discounts.  Good 
prices  for  colour  sheet  paper. 

D.V.  ROTHWELL  LTD 
138  Westmoreland  Avenue,  Blackpool  FY1  5QW.  Telephone: 
0253  69  7094  Car  phone:  0836  614018 
Fax:  0253  666 15  ALL  PRICES  +  VAT 


URIMPHARM  LTD 


OUR  EEC  IMPORTED  PHARMACEUTICALS 

★  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUR  OWN  'EEC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's 
IN  EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

FOR  ANY  ADVICE,  QUERIES,  FORWARD  PLANNING,  QUOTES  OR  A  PRICE 
LIST  CONTACT:  MERVYN  GREEN  MPS 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3 1NR 
TELEPHONE:  01  658  2255 
TELEX:  263832;   FAX:  01-658  8680 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD, 
MANCHESTER  M8  8LQ 
TEL:  061-834  1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF 
FRENCH  AND  ENGLISH 
FRA  GRANCES  AND 
ACCESSORIES. 


Pharmacists  recognise  that  C&D  beats  all 
others  for  sheer  practical  commercial  value. 
Research  shows  it,  and  results  prove  it:  there  is 
no  better  way  to  reach  the  retail  pharmacist  every 
week  than  through  Chemist  &  Druggist. 

For  further  information  phone 
0732  364422  and  ask  for  Julian  Seal. 


CHATSWORTH  FILM  CO 

Kodak  film  at  up  to  trade  less  25% 
Fuji  film  at  trade  less  25% 
Duracell  batteries  at  best  prices 
01-459  4975 
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STOCK  WANTED 


FRAGRANCES AND 
TREATMENTS 

WELL  ESTABLISHED  COMPANY  SEEKS  REGULAR 
SUPPLY  OF  QUALITY  BRANDED  PRODUCTS. 
CLEARANCE  PARCELS  OF  CLOSE-OUTS  AND  REGULAR 

AGENCY  LINES  SOUGHT.  PROMPT  PAYMENTON 
COLLECTION.  MAXIMUM  DISCRETION  GUARANTEED. 
RESTWAYS  LTD 
TEL:  0572  75581 8.  FAX:  0572  756948 


SHOPFITTINGS 


Webb  Shopfitters  Ltd 

offer  the  following  services 
Shelving.  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card  Units, 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 
For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


SHOPFITTINGS  FOR 
SALE 

COMPLETE  "ZAF"  FITTINGS  FOR  SHOP  AND 

DISPENSARY  FOR  SALE.  IN  EXCELLENT 
CONDITION,  AVAILABLE  END  OF  AUGUST. 

TEX:  MR  V.  PATEL 
01-794  5678 
or 

01-7944136 


L  U 

X 

I 

LINE 

LUXLINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 


8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


aApeils  Systems  Ltd 


Jmdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kmgsway,  Luton,  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571 1 1 


m 

Approved 

NATIONAL 
MAS  ASSOCIATION 
Hi  SHOPFITTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs         ★  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 


SHOPFITTING 


PROMOTE  YOUR  BUSINESS  24  HOURS-A-DAY 
FROM  WHERE  IT  MATTERS  MOST  -  YOUR  OWN  PREMISES 


v 


The  only  1 6-colour  L.E.D.  moving  message 
display  in  fhe  world  will  attract  customers  to 
your  special  information. 

9  'Super-Eyecatching'  animated  graphics. 

Infra-red  remote  control  for  instant,  easy 
programming. 

3-year  warranty 
now  as  standard. 

For  further  details  of 
this  exciting  silent 
salesman  ring: 


Ol  387  8686 

SALES   SERVICE  LEASING 


Ce]  ESPRIT  COMMUNICATIONS  LTD 

LZJ  LgJ  L3J  40  TRITON  SQUARE,  LONDON  NW1  3HG 
L*J  |_DJ  |_^J  Tel:  01-387  8686  Fax  01  387  3703 
ESPRIT  


OuafUif  lieU  (fit*  TZtiulti 


design 


■E3&w||jfiyjij 

■  i . 

i  r  itt 

3jBH  3ff 

»  r 

1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all. 


BRISTOL 
0761  -41  8941 


EXETER 
0392-437791 
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ABOUT  PEOPLE 


The  National  Pharmaceutical 
Association 's  chairman  Roy  Jones 
bids  farewell  to  Press  and  public 
relations  officer  Tanya  Turton, 
who  leaves  the  NPA  after  eight 
years  service  at  the  end  of  the  month 


Pam  Irwin  (left),  pharmacist 
manager  of  J.  &  G.  T.  Collins  Ltd, 
Camelford,  Cornwall,  the  winner 
of  500,000  counter  credits  in 
Unichem 's  May  promotion  receives 
her  "cheque"  from  Jennie  Marlon, 
regional  sales  manager  for 
Unichem 


The  NPA  says  farewell 


Tanya  Turton,  the  National 
Pharmaceutical  Association's 
public  relations  officer,  retires  at 
the  end  of  August,  after  nearly 
eight  years  of  serving  the  NPA 
and  its  members.  It  is  rumoured 
that  NPA  director  Tim  Astill 
thinks  he  can  now  afford  to  relax  a 
little. 

In  a  tribute  to  Tanya  at  the  last 
NPA  board  meeting,  chairman 
Roy  Jones  revealed:  "Tanya  has 
a  great  attribute,  a  sense  of 
humour  and  another,  perhaps 
some  might  say  her  greatest 
attribute,  her  willingness  to  tell 
the  director  when  she  thinks  he  is 
wrong." 

Roy  Jones  went  on  to  review 
her  years  at  the  NPA  since  1981 
when  she  joined  as  Press  and 
publications  officer  having 
previously  been  a  medical 
copywriter  for  SmithKline  & 
French.  The  idea  was  that  she 
would  be  responsible  for  Press 
releases,  information  leaflets  and 
the  Pink  Supplement.  But  Tanya 


rapidly  set  her  own  priorities  and 
established  a  range  of  highly 
successful  activities. 

She  was  responsible  for 
producing  the  "Ask  your 
pharmacist  —  question  and 
answers",  which  are  now 
syndicated  to  local  papers 
throughout  the  UK,  and 
introducing  monthly  Press 
releases. 

Her  first  major  task  was  the 
launch  of  the  NPA's  "Through 
the  80's  policy  statement,"  said 
Roy  Jones,  "but  she  got  it  wrong 
there  as  the  Press  launch 
coincided  with  the  invasion  of  the 
Falklands!"  The  more  recent 
nationwide  "Beat  the  louse" 
campaign  only  took  place  after 
Tanya  overcame  the  scepticism  of 
the  board  and  colleagues. 

In  September  Tanya  Turton 
will  take  up  a  part-time  post  with 
the  National  Association  for  Colitis 
and  Crohn's  Disease.  Mrs 
Collette  McCreedy  will  take  over 
her  responsibilities  at  the  NPA. 


Deaths 


Barry:  Ruth  Janie  Wilson  Barry, 
FPSNI,  of  Church  Avenue, 
Newtownabbey,  co  Antrim, 
passed  away  recently.  Dr  W. 
Woodside,  FPSNI,  writes:  When 
the  BSc  degree  in 
pharmaceuticals  at  The  Queen's 
University  of  Belfast  was  founded 
in  1929  Ruth  Barry  was  the  first 
student  to  enrol  in  the  new 
course.  At  that  time  she  was 
apprenticed  to  W  J  Henning  &  Co 
Ltd,  Main  Street,  Lame,  co 
Antrim. 

Ruth  registered  as  a 
pharmaceutical  chemist  in  1933 
and  graduated  BSc 
(Pharmaceutics)  with  a  2nd  class 
honours  degree  in  1934. 
Following  graduation  she  was 
appointed  lecturer/demonstrator 
in  the  chemistry  department  at 
the  Belfast  College  of 
Technology.  She  enrolled  as  an 
evening  student  to  undertake 
research  which  led  to  the  award  of 


an  MSc  degree  in  1937. 

Initially  Ruth  taught  botany 
and  later  pharmaceutical 
chemistry  to  pharmacy  students. 
She  retired  as  a  senior  lecturer  in 
1971.  In  recognition  of  her 
significant  contribution  to  the 
teaching  and  development  of 
pharmaceutical  education  in 
Northern  Ireland  she  was  made  a 
Fellow  of  the  Pharmaceutical 
Society  of  Northern  Ireland  in 
1972. 

Ruth  Barry  was  a  gifted 
teacher.  She  found  her  true 
vocation  in  imparting  her  skills  and 
knowledge  to  succeeding 
generations  of  pharmacy 
students.  She  was  a  charming, 
courteous  and  gentle  lady,  always 
approachable  and  considerate, 
who  won  the  lasting  affection  of 
students  and  colleagues  alike. 
With  her  passing  pharmacy  has 
lost  one  of  its  most  respected 
members. 


It's  a  ball 
at  Cowes! 

Cowes  Week  was  not  all 
spinnakers  and  sheets.  The 
yachties  and  others  enjoyed  a  jazz 
ball  sponsored  by  Cowes 
pharmacist  Bill  Small. 

Celebrating  his  21  years  in 
business,  Bill  Small  decided  that 
he  would  share  his  love  for 
traditional  jazz  by  sponsoring  the 
event  which  attracted  an 
impressive  line-up  of  stars 
including,  Terry  Lightfoot,  Rusty 
Taylor  and  the  Jazz  Review,  Max 
Collie's  Rhythm  Aces  and  the 
Goose  Island  Syncopators. 

The  evening  attracted  more 
than  800  guests.  A  prize  draw  was 
supported  by  Kodak. 

New  chief 
for  Vichy 

Vichy's  managing  director, 
George  Gordon  is  to  leave  the 
company  after  nine  years  for  a 
new  appointment  as  managing 
director  of  Pierre  Fabre  Ltd, 
whose  brands  include  Klorane, 
Elancyl  and  Elgydium. 

The  new  managing  director  at 
Vichy  (UK)  will  be  Toby  Marnier, 
previously  sales  director,  with  a 
background  of  some  13  years  in 
sales  with  the  company.  Mr 
Marnier  comments:  "The  key  is 
to  continue  to  build  upon  the 
strength  as  a  chemist  only 
cosmetics  company.  A  policy  fully 
supported  by  George  Gordon". 
Milupa  Ltd  have  made  two 
appointments  to  their  board.  Paul 
McGough  is  appointed  director  of 
marketing  and  Jim  Smith  as 
medical  sales  director. 
Orridge  Group  Ltd  have  appointed 
David  Grogan  as  a  director  of 
George  Orridge  Ltd. 
Abbot  Laboratories  Ltd  have 
nominated  The  Rt  Hon  Sir  Barney 
Hayhoe  MP  as  a  director  of 
Abbott  Laboratories  and  as  a 
board  member  of  Abbott 
Laboratories  Ltd. 
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10,394  NPA  PHARMACIES  ARE 
UP  TO  DATE  -  ARE  YOU? 


Pharmacies  in  the  National  Pharmaceutical 
Association  have  thrown  out  their  old  Red  Books! 
They  are  now  using  the  new  1989-90  edition,  which  is 
packed  with  updated  addresses,  telephone  numbers, 
office-holders,  legal  advice,  professional  and  NHS 
information,  products  and  services,  medical  data, 
retailing  notes. ..and  much  more. 

If  you  too  have  come  to  rely  on  the  Red  Book's  facts 
and  figures,  get  up  to  date  now  by  ordering  your 
personal  copy  of  the  second  edition.  You  will  find  it 
includes  several  extra  sections,  all  asked  for  by 
practising  community  pharmacists.  These  include 
recognition  of  common  skin  conditions,  the  new  DTI 
prices  code,  alternative  therapies,  self-selection 
reading  glasses,  head-lice  treatments,  childhood  and 
adult  vaccination  schedules,  plus  many  other  items  of 
value  and  interest. 

The  Red  Book  is  compiled  by  Chemist  &  Druggist  in 
conjunction  with  the  National  Pharmaceutical 
Association. 

Every  NPA  member  pharmacy  receives  a  free  copy,  but  a  limited 


number  are  available  to  non-members  at  £25  each 
post  free  (overseas  £30).  NPA  members  can  obtain 
additional  copies  at  a  reduced  rate,  direct  from  NPA 
Business  Services  Department. 

NON-NPA  MEMBERS  ORDER  NOW 

i  1 

|  Please  send  me  copies  of  the  CHEMIST  & 

I  DRUGGIST  REFERENCE  BOOK  1989-90 
at  £25  each/£30  each*  Delete  as  appropriate 

I  I  enclose  cheque  value  £  payable  to 

l  Benn  Publications  Ltd 

|  NAME   | 

I  ADDRESS   I 


TEL 


Post  to:  The  Publisher,  Chemist  &  Druggist,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW.  Allow  28  days 
for  delivery 


The  132  A4  pages  contain  the  following  sections: 

NPA  BOARD  MEMBER  PROFILES,  ACTIVITIES  AND  SERVICES  •  BUSINESS  AIDS  DILUENTS  DIRECTORY  NPA  BRANCH  SECRETARIES  PROFESSIONAL  AND  TRADE  ORGANISATIONS  SELF-HELP 
f.ROI  PS  DRUG  INFORMATION  SERVICES  I  PC  SECRETARIES  UNFAIR  DISMISSAL  ■  RIGHTS  OF  PREGNANT  EMPLOYEES  •  ABSENCE  DUE  TO  SICKNESS  ■  ACCIDENTS  IN  THE  PHARMACY  FIRST 
AID  AT  WORK    CONTRACT  OF  EMPLOYMENT    SEX  DISCRIMINATION  ACT    RACE  RELATIONS  ACT  •  SHOPS  ACT  ■  CONSUMER  CREDIT  ACT    DATA  PROTECTION  ACT  ■  TRADE  DESCRIPTIONS  ACT 

CONSUMER  PROTECTION  ACT    MEDICINES  ACT  LICENSING    MEDICINES  RI'M    DTI  PRICES  CODE  •  CONTROLLED  DRUGS  •  PREGNANCY  AND  OVULATION  TESTS  •  CONTACT  LENS  SOLUTIONS 
STOMA  CAR  I     (  (IMPRESSION  HOSIERY    CHILDHOOD  DISEASES  ■  GUIDE  TO  SKIN  CONDITIONS    ALTERNATIVE  THERAPIES  ■  HEAD-LICE  TREATMENTS    EMERGENCY  RESUSCITATION  ■  GIVING 
FIRST  AID  TOTHE  PUBLIC    VITAMINS    E-NUMBERS    INSULIN  TYPES  AND  ACTIVITY    NHS  PHARMACEUTICAL  SERVICES  (INCLUDING  CONTRACT  APPLICATION)  -  PRESCRIPTION 
ENDORSEMENTS  ■  OXYGEN  THERAPY  SERVICES  ■  CODE  OF  ETHICS  AND  GUIDANCE  NOTES  •  COUNCIL  STATEMENTS  ■  JIC  AGREEMENT    EEC  FREE  MOVEMENTOF  PHARMACISTS  ■  RETAIL 
PRICE  INDEX    OPENING  A  PHARMACY    HOLIDAY  CHECK  LIST    SELF-SELECTION  READING  GLASSES  •  POSITIVE  SELLING    PHARMACY  HOLD-UPS  -  WHAT  TO  DO  COLOURS  OF  SOLID-DOSE 

GENERIC  S    GENERICS  SUPPLIERS    PARALLEL  IMPORT  LICENCE  NUMBERS 


THE 
LIGNOCAINE 


Bradosol =  -  -SOOTHES 

Plus 


-SORE  THROATS 

WITH  LOCAL    1  ANTI-BACTERIAL  FIGHTS  INFECTION 

ANAESTHETIC 


SMOOTH,  THROAT  COATING  ACTION 
•  MENTHOL  AND  EUCALYPTUS  FLAVOUR 
24  lozenges 


•  QUICKLY  NUMBS  SORE  THROAT  PAIN 

•  COATS  THE  THROAT 

•  HELPS  FIGHT  INFECTION 

24  lozenges  C  I  B  A 


c  I  B  A 


Rapid  relief  of  'painful  fo  swallow'  sore  throats. 

Bradosol  Plus  is  the  first  sore  throat  lozenge  to  include  the  topical 
anaesthetic  Lignocaine  Hydrochloride.  Lignocaine  has  a  rapid  onset 
of  action  that  has  been  widely  used  by  throat  specialists  to  ease  pain. 


C  I  B  A 


BrWosol  Plus 

ProMfttatfon  Lozenges  containing  0  5mg  domlphen  bromide  BP  and  5.0mg  lignocaine  hydrochloride  BP     lozenges  are  hot  round  and  plnkwttha  dlomoiw  of  approximately  1 6mm  and  impressed  ClBA  on  one  side  and  BRADOSOL  PLUS  on  the  other.  They  contain  sucrose  uses  Symptofncmc  relief  ol  sore  throat  Bradosol 
Plus  alleviates  soreness  of  throat  ond  associated  difficulty  In  swallowing.  Mode  of  Action  Domlphen  Bromide  has  an  antimicrobial  and  tunglcldol  octton  on  a  wide  range  of  pathogenic  organisms  Including  those  most  commonty  associated  with  upper  respiratory  trod  Infection  Lignocaine  hydrochloride  Is  o  local  anaesthetic 
wtfh  a  rapid  onset  ol  action  thai  hos  been  widely  used  to  anoestnerbe  mucous  membranes  Pharmacokinetics  The  limned  doto  avollabie  suggest  that  systemic  absorption  of  domiphen  bromide  occurs  only  on  an  insignificant  scale  Ugnocolne  hydrcchtofWe  is  feodily  absorbed  through  the  mucous  membrane  ond  is  extensively 
metabolised-  The  products  of  metabolism  ore  excreted  In  the  urine  Dosage  and  Administration  Adults  ond  Elderly  Orw  tozong^  fc  be  sucked  ewry  2-3  hours  and  ro  12  yeory  Contrdndlcorions.  Vftmlngs,  etc.  Use  In 

Pregnancy  and  Lactation  Domlphen  bromide:  No  onlmol  data  on  teratogenic  effects  hove  been  reported,  nor  has  fherapeuhc  experience  extending  over  many  years  yielded  evidence  of  any  harmful  Krfluence  on  Oevekipmont  of  fhe  embryo  ond'or  foetus.  Nevertheless,  during  the  first  three  months  of  pregnancy,  Bradosol  Plus,  like 
all  medication  should  only  be  employed  tor  compelling  reasons,  ft  is  not  necessary  to  contralndiccte  the  use  of  Bradosol  Plus  In  loctaflng  mothers  f^xrtralrtakamc-ns  Known  rYypersefisfftvIfy  fo  domlphen  bromide  or  Ugnocalne  hydrcchtortde.  PweouTfons  in  the  unllkety  event  of  o  rrypefwismvtfy  reaction  occurring  wtfh  Bradosol 
Plua  ihefrecnrnentsrouWbedlscorTflnufri  W  fhe  patient  should  consutl  a  doctor  fl  fhe  symptoms  are  still  preserrl  offer  about  nve  doys  of  imminent  ond'or  it  fever  develops.  Drug  Intsraavsns  None  clinically  importoni  stde  Effects  Onty  in  very  rare  cases  hove  there  been 

reports  of  locol  hypeiwtsfrtvtty  reoctlons  In  the  form  of  local  reddening  of  fhe  mucous  membranes  ond  swelling  ol  the  pharyngooi  mucoso  giving  nselo  drthcurty  In  swallowing  Overdosage  No  coses  of  overaosoge  have  been  reported  to  dole.  Pharmaceutical  Precautions  Prefect  rmm  heal  ond  moisture  Legal  Category 
Phormocy  only  Pottage  Ourjntttle*  Cortons  of  24  lozenges  consisting  of  bllstef  pock  modules  each  containing  12  lozenges  Further  Information  Nil  Product  Licence  Number  0001/0123.  Retail  Price  £1.31 .  OBA  ond  BRADOSOL  ore  rsgisterKl  tnxle  rrxrrta;. 


